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WHO ARE WE?
A full-cycle marketing agency.

We provide comprehensive IT services and help buisinesses at all stages, or we can

join in at any stage at the time of need.

We develop strategies, set up marketing processes, and create content that helps our

clients make themselves known and earn more.



HOW WE CAN HELP:

Targeted advertising on
Facebook, Instagram
Contextual advertising on
Google
SMM services 
Launching advertising on
bloggers
Traffic arbitrage 
Launching CPA campaigns 
Programatic platforms

Development of websites of
varying complexity:
landing pages 
corporate
websites 
e-commerce
sites

website design 
design of creatives and
advertising materials
creation 
animated banners
keyvisual / identity х

х
х

INTEGRATED
PROMOTION

DEVELOPMENT CREATIVE
DESIGN

STRATEGY
AND

BRANDING
VIDEOPRODUCTION

Creation of marketing
strategies
Digital strategies
Marketing strategies
Brand strategies
Communication strategies
PR strategies



INTEGRATED
PROMOTION

DESIGN
VIDEO

PRODUCTION
Full production cycle

DEVELOPMENT SMM

Digital
promotion

Performance Marketing 

Promotion strategy 

Non-Digital
promoton

PR

Brand book
development

Identitiy

OUTDOOR
DESIGN

MERCH:
OUTFIT

Development of a
concept (scenario)

Video recording

Post-production

Planning and
management of pages in

social networks
Facebook/ Instagram/

Tik-Tok

Copywriting

Advertising on
Programatic:

Facebook Business 

Manager

Google Ad Manager

Media advertising

campaigns 

campaigns

Work with databases 

Website development

OUR AREAS OF EXPERTISE

Advertisement with
bloggers

Ads for Linkedin, TikTok
and other.

Developing a promotion
 strategy

Advertising on TV
and radio

 development of advertising
creatives

website design
development

Development of outdoor
advertising design

Development of
animated banners

Design of social
media pages

Development of illustrations
and graphic content

Creation of animated 
videos

Creation and maintenance of 
Youtube channels

Creating a network in TikTok

Landing page
Corporate website
Catalog
E-commerce

Development of chat-
bots 
Development of IT
solutions by request
Integration of tools  for
business automation:
ERP, CRM, etc.

Creating a content plan

YouTube: writing 
scripts, shooting, 

promotion, collaboration
with bloggers

Design of profiles

Organization of filming for
social media



Promoting public relations of
an educational project

PFirst International Bank of Ukraine

FEATURED  CLIENTS

YASNO is a major Ukrainian energy
supplier providing electricity

Development of landing page design 
Setting up end-to-end analytics 
Development of advertising creatives

Ukrtelecom is a leading
telecommunications provider in Ukraine.

Design development of more than 10
landing pages and annual updates
advertising banners of various formats 
animated advertising banners
universal design

Cooper&Hunter – leading HVAC equipment
manufacturer.

Development of a corporate website
design for a manufacturer of cooling and
heating equipment

Сomprehensive IT solutions provider.

Development of website design
Managing advertising campaigns and 
Development of advertising creatives

AB InBev Efes Ukraine – leading brewing
company.

Development of a promotion concept 
Managing digital campaigns 
Conducting PR campaigns in social media 
Video production

Ukrainian Gas Supply Company

Design for:
Social Media
Chatbot and Website (banners)
Printed Materials (calendar)
Brand Book

VARUS is a national supermarket chain in Ukraine. 

Development of Digital Promotion Strategy
Launch of Non-standard Advertising
Campaigns
Design and Adaptation of Advertising Banners
(HTML/GIF/Static)

CEMARK is a leading cement
manufacturer in Ukraine

Communication support for external
and internal communications. SERM.
 Development and execution of digital
campaigns. SMM. 
Launch and management of
advertising campaigns in MetaAds. 
Video production. 
Full support of the company's
corporate magazine (text creation,
editorial work, design and layout). 
Creation of corporate merchandise,
printing. 
Organisation and support of the
company's internal events. Design of
printed products for company events.

Manufacturer of domestic and
industrial ceiling heaters in Ukraine

Development of an overall strategy
  Video production, creation of
advertising video for Youtube
Preroll

Fines.ua – Ukrainian traffic fines service.

Advertising banner design
Landing page design
Brand positioning and overall
strategy
PR
DIGITAL
Panels and video screens (as part of
advertising campaigns)

Security Holding – leading Ukrainian
security services.

Design of advertising material
Landing page design
Photography

ROKI – convenient instant noodle brand.

Development of concept and brand
promotion strategy
Naming
Packaging and materials design
Communication strategy
Advertising campaign, advertising
creatives
Creative copyright



DESIGN



Ukrainian Gas Supply Company

Design for:
Social Media
Motion design
Chatbot and Website (banners)
Printed Materials (calendar)
Brand Book





SECURITY HOLDING COMPANY
DESIGN OF ADVERTISING MATERIALS
Within the framework of the cooperation, the
following were carried out:

Development of a creative concept
Digital support
Design of advertising materials
Landing page design 
Conducting a photo shoot

https://www.plus-karma.com/developstrategy


Adaptation processes: 
1. Resize: Adjusting creatives for different
placements (banners, social media posts). 
2. Format optimisation: Adapting visuals to
load quickly and look great on all devices,
according to platform specifications.

VISUAL CREATIVE ADAPTATION

VARUS is a national supermarket chain in
Ukraine. 

Development of Digital Promotion Strategy
Launch of Non-standard Advertising Campaigns
Design and Adaptation of Advertising Banners
(HTML/GIF/Static)



DESIGNS FOR FACEBOOK AND TELEGRAM
2023-2024

CEMARK is a leading cement
manufacturer in Ukraine.



DESIGN OF PRINTED PRODUCTS

created a corporate digest about the
company, as well as various layouts for
leaflets and billboards:



DESIGN OF ADVERTISING BANNERS 2020-2022



DESIGN OF "ALTERNATIVE" ADVERTISING BANNERS
2020-2022



DESIGN OF "ALTERNATIVE" ADVERTISING BANNERS
2020-2022



DESIGN 2022 LANDING PAGE FOR
TV.UKRTELECOM.UA 



DESIGN OF LANDING PAGES,
ADVERTISING BANNERS AND
OUTDOOR ADVERTISING 



DESIGN 2022 LANDING PAGE
FRIENDS.UKRTELECOM.UA 





OUTDOOR ADVERTISING
DESIGN OF BILLBOARDS AND CITYLIGHTS



SAAS B2B LANDING PAGE
DESIGN 2021



DESIGN 2020 LANDING PAGE 
TV.UKRTELECOM.UA 



DESIGN 2022 LANDING PAGE
FRIENDS.UKRTELECOM.UA 



DESIGN 2022
LANDING PAGE
PLAY.UKRTELECOM.UA  



DESIGN OF A TEMPORARY
CORPORATE WEBSITE

Development of a creative concept
Support of digital campaigns  
Website design
Development of advertising banners

https://www.plus-karma.com/developstrategy
https://www.plus-karma.com/developstrategy


DESIGN OF ADVERTISING
CREATIVES FOR XTRA TV AND
NEWS

https://www.plus-karma.com/developstrategy
https://www.plus-karma.com/developstrategy
https://www.plus-karma.com/developstrategy


Also we worked on:
Brand positioning and overall strategy
DIGITAL promotion strategy
Design of advertising banners
PR
Billboards and video screens (as part of
advertising campaigns)

FINES.UA
DESIGN OF ADVERTISING MATERIALS AS PART OF A DIGITAL STRATEGY 

The main concept is confront drivers with
familiar situations on the road where they could
commit traffic offenses.
Encourage them to check for fines in the
proposed application.

We worked with 3 situations covered by our
service: speeding, driving in the public transport
lane, and parking.

DESIGN OF ADVERTISING
BANNERS

https://www.plus-karma.com/developstrategy
https://www.plus-karma.com/developstrategy


BRANDING



WHAT WAS THE REQUEST:

They wanted to be the best training club in Ukraine.

DOG SCHOOL “DRED”
COMPLETE REBRANDING

WHAT WAS DONE:

We conducted a detailed differentiation from competitors and
suggested updating the name and concept of the project, focusing
on positioning it as a 'school of dogs'. Now it is the first and only dog
training school in Ukraine.
Following the rebranding, the cost of services was increased from
$400 per training session to $1.5-$2.5 thousand, significantly
emphasising the premium nature and value of the service provided.



DOG SCHOOL  “DRED”
COMPLETE REBRANDING

A SUMMARY OF OUR ACHIEVEMENTS:

At the beginning of the launch, the Instagram account
had 2.4 thousand subscribers, which has now grown to
48.9 thousand. YouTube had 6.5 thousand subscribers,
and the platform's audience has now reached 101
thousand, demonstrating the effectiveness of the
implemented brand development strategy and
audience engagement.



DOG SCHOOL “DRED”
COMPLETE REBRANDING

“BEFORE” “AFTER”



WHAT WAS DONE:
We strategically expanded the brand's presence, focusing on the central,
eastern and western regions of Ukraine, whereas previously it had been
limited to Zhytomyr. We offered a complete redesign of the packaging in line
with current trends, which allowed us to effectively adapt the brand to
modern market requirements.

The first product in the new format was Guli Guli seeds, which were
successfully launched on the shelves of leading retail chains such as Varus,
Silpo and ATB. We are currently working on a complete overhaul of the
product range, brand and corporate positioning.

SEEDS “GULI-GULI”

WHAT WAS THE REQUEST:

When we started working together, they were only in Zhytomyr, but
wanted to expand to the whole of Ukraine.



SEEDS “GULI-GULI”

“BEFORE” “AFTER”



SEEDS “GULI-GULI”

Details of financial performance are under NDA, but the product is already available in the largest
stores in Ukraine, demonstrating the effectiveness of the chosen strategy.



DEVELOPMENT OF PRODUCT
PACKAGING FOR DIFFERENT
BRANDS 



BRANDING OF PACKAGING 
AND MERCHANDISE



BRANDING OF PACKAGING
AND MERCHANDISE



DESIGN OF PRINTED PRODUCTS



BRANDING OF PACKAGING
AND MERCHANDISE



BRANDING OF PACKAGING
AND MERCHANDISE



BRANDING OF PACKAGING
AND MERCHANDISE



BRANDING OF PACKAGING
AND MERCHANDISE



BRANDING OF PACKAGING
AND MERCHANDISE



WEB DEVELOPMENT



We took a comprehensive approach to design,
developing an intuitive and aesthetically pleasing
interface. This included creating graphic elements,
choosing a colour scheme and typography that
emphasise the brand's uniqueness.

DESIGN & PLATFORM 
DEVELOPMENT



Website development
https://gigatrans.ua

GIGAGROUP GROUP OF COMPANIES
TELECOM OPERATOR, DATA CENTER, CLOUD SERVICE AND CYBERSECURITY AGENCY



MEERDANVLEES.NL
WEBSITE DESIGN DEVELOPMENT

Online ordering of meat from the factory to
your home  



COOPERANDHUNTER.US
DEVELOPMENT OF A CORPORATE WEBSITE DESIGN FOR A
MANUFACTURER OF COOLING AND HEATING EQUIPMENT 



SOLAR.YASNO.COM.UA 
TURNKEY SOLAR PANEL INSTALLATION SERVICES

Development of landing page design
Development of advertising creatives



PR & Digital Marketing



To ensure effective monitoring and evaluation of
website performance, we have set up analytical
tools. This allows us to track user behaviour,
analyse traffic and obtain valuable data for further
optimisation.

ANALYTICS SETUP



1. Communication support for external and internal
communications.
2. SERM. 
3. Development and execution of digital campaigns.
4. SMM. 
5. Launch and management of advertising campaigns in MetaAds.
6. Video production.
7. Full support of the company's corporate magazine (text creation,
editorial work, design and layout).
8. Creation of corporate merchandise, printing.
9. Organisation and support of the company's internal events. 
10. Design of printed products for company events.



We helped organise the event for the Day of the
Builder - we provided an event with various joint
activities, created a corporate film about the
company, designed attributes for the event and
a photo shoot, and created and maintained a
corporate Telegram channel (a competition was
also held there).

ORGANISATION OF INTERNAL COMPANY EVENTS



Advertising on Telegram is a powerful tool for achieving high
audience engagement. 
We initiated the launch of advertising campaigns on Telegram to
reach the target audience as efficiently as possible. Our strategy
included: 
1. Targeted targeting: Using user data to customise campaigns,
which allows us to address specific demographics and interests. 
2. Sponsored posts: Placing ads in thematic channels that allow
you to attract interested users who already have an interest in the
relevant topic. 
3. Analytics and optimisation: Continuous monitoring of
campaign results to adjust strategy and improve engagement and
conversion rates.

TELEGRAM ADS



We provided a comprehensive approach to the project, including the
creation of visual content that is consistent with the brand identity. 

Our team also developed and implemented a social media strategy
that included: 
1. Visualisation: Development of graphic materials such as images
and videos that emphasise key brand messages and engage the
target audience. 
2. Social media management (SMM): Included content creation and
publishing, engagement with followers, and trend monitoring to
optimise campaigns. 
3. Post advertising: We launched advertising campaigns targeting
specific audience segments, which allowed us to increase our reach
and attract new users.

SMM, LAUNCHING AND MANAGING ADVERTISING
CAMPAIGNS IN META ADS.



The goal of the promotion is to promote the
brand on Facebook/Instagram, increase the
page's reach and attract followers.

BEFORE we started: The Facebook account
was well developed but not regularly
maintained, with no posting rubric and no
defined range of key topics for posts. As a
result, reach and engagement were much
lower than they should have been in the
long run.

SMM



CAMPAIGN OBJECTIVE

PROJECT AUDIENCE

UNDERAGE DRINKING SOCIAL CAMPAIGN

Demonstrate the CSR policy of the alcohol producer. Increase
awareness of the problem of selling and drinking alcohol to
under-18s and activate the 'responsibility gene' in adults by
showing how they can influence the issue.
by showing how they can influence this issue.

Create a single, clear message for the 18+ audience about
the ban on selling alcohol to minors. Direct audience that
can be influenced: entrepreneurs, parents, responsible
adults.



The project was implemented in several stages each year.
In the early years, it was entirely offline. We held events to
inform sellers directly and put up warning signs: We do not
sell alcohol to minors.

The second phase of the project is a series of open
dialogues between psychologists and parents. Carried out
through online events.

The third stage is a major creative communication
campaign 'Say No! The chosen format of a video clip in
cooperation with Alina Pazh allowed us to expand the
project's audience.

Non-standard solutions and communication allowed us to
reach up to 80% of the project's direct audience. Over
1,000,000 views of the project.

CAMPAIGN RESULTS



DEVELOPMENT OF A DOCUMENTARY SHORT FILM 
AND PROMOTION STRATEGY

 Video production and film making. The Chernihiv
brewery is back and has resumed its work. We want to
show Ukrainians that despite the occupation and
shelling, production is working for the country's
economy.
Development of the main promotion concept.
Preparation of digital campaigns
Preparation of PR campaigns

25



PR STRATEGY

For maximum coverage, we chose 2 categories of
publications and social networks: 

1. National news outlets with significant coverage and
information sites with a high level of citation and trust; 

2. Regional information sites with a large coverage and
significant audience trust.

PUBLICATIONS IS MEDIA

   RESULT

As of the beginning of March, we received Reach (those
who saw the news) 3,342,359 contacts Reads (those who
read) 1,124,959 reads The data does not include the figures
for bonus publications, as we cannot request coverage
from the newsrooms that published the news themselves.



THE RESULT OF PR COMMUNICATION

All the media we approached showed
unprecedented support, posting the stories on
their social media and providing free editorial
promotion.
Our releases received significantly more views
and coverage than a commercial news story
usually gets. At present, the material continues
to receive additional views.
For example, the news on UNN has already
received more than 1 million views, compared
to 133,920 views at the beginning of March.

As of October 2023, the video has received
1.1 million views.



МMYKOLAIV BREWERY: INFORMATION CAMPAIGN.
CASE STUDY OF A PRESS TOUR TO THE MYKOLAIV BREWERY

Our brief: 
To implement a PR campaign to communicate the
importance of AB InBev Efes Ukraine's restoration
of the Mykolaiv brewery, the company's investment
in the Ukrainian economy and its role in the
domestic brewing industry.

THE  CONCEPT

Additional issues to be disclosed: Challenges facing the company
in 2022-2023. Support for employees and the brand's humanitarian
initiatives. The company's investment projects, restoration and
relaunch of the company's breweries. The anniversary of the
Mykolaiv brewery and changes in the product range. Sustainable
development of the brewing business in Ukraine and
environmental protection.



Step-by-step implementation:

First comments (input into the information field)
on the restoration of the brewery; 
Blitz interview for Interfax Ukraine with further
distribution in the media; 
Press tour of the restored brewery; 
Placement of materials based on the results of
the press tour in central and regional media and
telegram channels; 
Excursion for bloggers from the central area of
Mykolaiv; 
Information campaign on the radio; 
Information campaign in telegram and media; 
Digest of results for partners.

Publications in
regional media:

Новини-N
НикВести 
НикВести  ТГ
Пріступності нет
Пріступності нет
ТГ
0512.com.ua
Корабелов.інфо
Корабелов.інфо ТГ
телеканал МАРТ
35 канал (ніс тв) 

Publications in
national media

УНІАН
УНН
Фокус
Дело
Кореспондент
Вгороде
Захід
+ Телеграм

Interactions - more than 2.5 million people 
Number of publications in the media - 41 
Number of publications in Telegram and social
media - more than 50

The result of the press tour to the restored brewery



Our main task was to create a high-quality PR campaign that would convey the key message to the audience - AB InBev Efes
Ukraine is systematically investing significant resources in the infrastructure and development of our country. The main
message of the campaign was communicated to the media through a press tour of the restored Chernihiv brewery.

The event was covered by 3 types of media:

Local media National media Radio stations

 It has a high level of trust
and huge coverage.

Its audience has grown
dramatically over the past
few years.

It is characterised by a large
and high-quality coverage, as
well as cheaper contact with
the audience.

                                                                          PRESS TOUR. CHERNIHIV BREWERY



15
Materials
in the national
media

PRESS TOUR. CHERNIHIV BREWERY. RESULTS.

3+
млн

Media campaign coverage

80+ Total number of publications

30+ SMM posts

21 Publications
in the media
Chernihiv

40
Publications
in the media of
other cities



CHERNIHIV BREWERY. RESULTS
MATERIALS IN CENTRAL AND LOCAL MEDIA



200к
 

Media campaign 
coverage

33 Total number of
publications

12 SMM posts

5
Materials
in the national
media

3
Publications
on the websites of
Mykolaiv

13
Publications
in the media of 
other cities

INFORMATION CAMPAIGN. THE CASE OF THE 50TH
ANNIVERSARY OF MYKOLAIV BREWERY. RESULTS.

The result of the press tour to the
restored brewery

Excursion for bloggers from
Mykolaiv city centre
An information campaign on the
radio: Radio Roks, Хіт ФМ, Радіо
Байрактар
Дайджест для партнерів
An information campaign in
Telegram and the media:

Новини-N
НикВести 
Пріступності нет
0512.com.ua
Корабелов.інфо
Новини Миколаїва ТГ
УНІАН
УНН
Кореспондент
Фокус
Perepichka NEWS
Украина Сейчас



5

RESULT. PUBLICATIONS IN NATIONAL MEDIA



5

RESULT. MATERIALS IN LOCAL AND NATIONAL
MEDIA, AS WELL AS ON TV CHANNELS



We worked on: 

1. Campaign planning: Defining goals, choosing platforms
(Google Ads, Facebook, Instagram) and setting a budget. 
2. Ads creation: Developing attractive adverts, from copywriting
to visual assets. 
3. Targeting and segmentation: Using data to target specific
demographics and interests. 
4. Monitoring and optimisation: Analysing performance indicators
and making adjustments to improve results. 
5. Reporting: Providing reports on campaign performance and
recommendations for improvements.

Work performed: 
- Analytics 
- Development of a digital
strategy 
- Launch of advertising
campaigns

ANALYSIS AND LAUNCH OF ADVERTISING CAMPAIGNS



Advertising on Telegram can effectively reach audiences with a high
level of engagement, especially in popular markets.

That's why we used the following approaches:
1. Sponsored posts: Placing advertising content in Telegram channels
or groups in the form of text, images or multimedia.
2. Campaign management: Strategically planning the timing,
content, and targeting of ads to maximise reach. It is important to
track performance indicators such as engagement rate, clicks and
conversions.

LAUNCH OF ADVERTISING IN TELEGRAM



5

Our main goal was to introduce the Ukrainian market to a unique solution in the field of cybersecurity,
data protection and recovery - PowerProtect Cyber Recovery from Dell Technologies.
We achieved this goal through 2 main steps:

Create awareness of the product or service among the target audience;
Attracting a new audience and building a lead generation advertising campaign;

AN INFORMATIONAL PR CAMPAIGN.
POWERPROTECT CYBER RECOVERY

THE GOAL WAS ACHIEVED THROUGH SPECIALISED INTERNET RESOURCES AND SOCIAL
NETWORKS OF THE BANKING, FINANCIAL, GOVERNMENT AND IT SECTORS



AN INFORMATIONAL PR CAMPAIGN.
POWERPROTECT CYBER RECOVERY. RESULTS.

THANKS TO THE RIGHT PR STRATEGY, WE HAVE INCREASED AWARENESS OF THE PRODUCT BOTH
QUALITATIVELY AND QUANTITATIVELY BY PUBLISHING MATERIAL ON THE CHANNELS WHERE OUR TARGET
AUDIENCE IS MOST CONCENTRATED (REACH OF +200K).



COMMUNICATION SUPPORT (PR)
OF THE NEW NEWS CHANNEL 

Goal Realization

KPI’s

Results

To increase the knowledge of Ukraine 24
channel by building up its quality coverage
as part of an integrated communication
campaign, through

 Attracting the regular readership of
segodnya.ua as the largest information
resource 
Attracting additional young audience
Attracting targeted traffic from the
Internet to the article (as an additional
promotion) 
Gathering a loyal audience base for
further brand communication.

Organic traffic totalled 4,500 views
Promotion of the publication on
segodnya.ua provided 1,455 clicks to the
article
Promotion of the publication in GDN
resulted in 2016 clicks to the article
Users aged 35-44 and 55-64 visited the
publication's page more often than
others, while the young audience - 18-24 -
stayed on the page 3 times longer on
average
A loyal audience base was collected for
further communication

Placement of a long-read about the channel and
its hosts on segodnya.ua (we use the long-read
as a landing page) 
Support of the publication with promotional
elements on segodnya.ua 
Promotion of the article through Google Display
Network (GDN) to the interested audience
(landing on the longread)

The depth of the article
Viewing of the channel's live stream integrated
into the article
Engaging the target audience with the
channel's content through Ukraine 24 hosts' YT
channels



WORK DONE:

Brand strategy development
Communication strategy
Developmentof a main character for communication. 
Naming
Development of packaging design and materials
Preparation of an advertising campaign
Production of advertising creatives
Creative copywriting

INSTANT NOODLES ROKI
DEVELOPMENT OF A CONCEPT FOR THE LAUNCH 
OF A KOREAN BRAND 



BILUX.UA

(PreRoll https://vimeo.com/436106004) 
for a brand of ceiling heaters

DEVELOPMENT OF A STRATEGY AND A COMMERCIAL 

Development of an advertising concept.
Creation of a series of humorous videos with a focus
on the problems of alternative heating devices for
targeted targeting.
Video production.
Launch and management of the YouTube PreRoll
advertising campaign
As a result of the work, the ads yielded very good
results, achieved a viral effect, and also got good
conversion and engagement rates.

https://vimeo.com/436106004


ABINBEV EFES UKRAINE

Design of SMM
layouts for the
official and career
pages of the
company
Photography 
Video production



 VІDEOPRODUCTION

Telecom commercial short TV version.1
https://youtu.be/8hskjdtCR1w

   The campaign included an express release of short commercials on
TV and a full version for YouTube Preroll. 

    In the course of our work, we: developed a creative concept, wrote a
script; made a full cycle of photo and video production, adaptation of
TV versions. 

     We had only 2 weeks to: develop and approve the concept, cast,
compose music, prepare for filming, produce, post-produce and edit,
shoot a photo shoot with the main characters for promotional
materials, and prepare promotional materials.  The advertising
campaign lasted for 2 weeks and showed excellent results in terms of
the number of applications for Interactive TV from Ukrtelecom.

Telecom commercial short TV version.2
https://youtu.be/nuVpAGgOeU0

Next advertising campaign
and promotional video 
Сommercial 2020
https://vimeo.com/436109327

https://youtu.be/8hskjdtCR1w
https://youtu.be/8hskjdtCR1w
https://youtu.be/8hskjdtCR1w
https://youtu.be/8hskjdtCR1w
https://youtu.be/nuVpAGgOeU0
https://vimeo.com/436109327


SOME MORE OF OUR VIDEOPRODUCTION WORK

Ukrtelecom Commercial 2019
https://vimeo.com/436103296 Ukrtelecom Commercial 2020

https://vimeo.com/436109327

Сarlsberg&
ABInBevEFES

GBRD 2020
https://www.youtube.com/
watch?v=JfaJm9itSSk&t=1s

Toyota Toyota Canada | Product Video (2019)
https://vimeo.com/335911575 27

 VІDEOPRODUCTION

https://vimeo.com/436103296
https://vimeo.com/436109327
https://www.youtube.com/watch?v=JfaJm9itSSk&t=1s
https://www.youtube.com/watch?v=JfaJm9itSSk&t=1s
https://vimeo.com/335911575


SOME MORE OF OUR VIDEOPRODUCTION WORK

Showreel_2019 Postproduction and FX 2019
https://vimeo.com/341379692 Home Depot Corporate film

https://vimeo.com/358714357

Property Vista Product Video Ad
https://vimeo.com/335916300 Discount “Park” Commercial

https://vimeo.com/356978230
28

 VІDEOPRODUCTION

https://vimeo.com/341379692
https://vimeo.com/358714357
https://vimeo.com/335916300
https://vimeo.com/356978230


SOME MORE OF OUR VIDEOPRODUCTION WORK FOR THE
CANADIAN MARKET

Mako FINANCIAL TECHNOLOGY COMPANY 2022
https://iava.productions/mako STOCKPICK PROMO FOR STOCKPICK 2022

https://iava.productions/STOCKPICK

OLYMPUS OLYMPUS 2021
https://iava.productions/olympus RENORUN RENORUN (2019)

https://iava.productions/renorun
29

 VІDEOPRODUCTION (СANADIAN MARKET )



KEY VISUAL
DEVELOPMENT OF BASIC VISUALS
FOR AN ADVERTISING CAMPAIGN



LET’S PELLET

Development of a brand strategy
SMM strategy development
Service strategy development 
Design of advertising materials 
Communication strategy
Media company

experts from Denmark in the field of
Apple sales and service

Brand strategy development
Naming 
Brand book design
 Communication strategy
Media company
Development of advertising
creatives

CIRBIT

A biofuel production company
Development of naming
 logo 
packaging design 

Exhibition marketing agency
https://exponic.ru/

Redesign of the company's
identity after rebranding
Development of new
communication and
corporate style

DRED DOG TRAINING SCHOOL

EXPONIC

public political publication

Rebranding the magazine's
identity, 
development of new
communication

PEOPLEIN

https://exponic.ru/


As part of our work with the client, we have
done the following 

Design development of more than 10
landing pages and annual updates 
Implementation of a digital strategy Ad
banners in various formats Video
production 
Development of a communication
strategy for brand promotion on the
TikTok social network (under
implementation)



The goal of the promotion: to promote the brand on
the TikTok social network, attract the audience to a
new account, and increase brand awareness.
Creating an account from scratch and engaging the
audience

As part of the cooperation, the following was done:
Development of a strategy for promotion and entry
into a new platform Analysis of competitors Creation
of a rubric, content plan Creation of a rubric, content
plan



TallyWeijl  
The goal of the promotion is to develop the
brand on TikTok and increase traffic to offline
outlets.
Before we started working with them, the brand
had only 77 subscribers.

What we got: + 251.8K subscribers in TikTok;
Achieved an increase in visitors at offline
locations by tracking them with a promo code.

What we did: over a year and 1 month, we
conducted 26 shootings; tested various
hypotheses and found a successful
combination of formats that give us great
coverage and the opportunity to showcase the
product; we edit and publish content daily.

TikTok promotionSOME MORE OF OUR VIDEOPRODUCTION WORK TIKTOK TALLY WEIJL

https://www.tiktok.com/@tallyweijlukraina


MioSushi

The goal of the promotion is to develop the
brand on TikTok and increase profits.

BEFORE our work: 1100 subscribers and 3
orders worth UAH 3000.

 What we did:
6 shootings for TikTok in 3 months
developed a content strategy, decided
on formats, and developed a brand style;
created and published content on a daily
basis.

What we got:
15,000 subscribers on TikTok;
Monthly reach of about 2.5 million

TikTok promotionTIKTOK TikTok promotionSOME MORE OF OUR VIDEOPRODUCTION WORK TIKTOK MIO.SUSHI

https://www.tiktok.com/@miosushikyiv


Lanovale
Purpose of promotion: to promote the brand
on TikTok and increase the page's reach

BEFORE we started working with them: the
account was well developed, but not managed
consistently, and therefore received much lower
reach than it could have.

 What we did: 
Analysed the account and compiled a list
of the most successful formats; 
wrote scripts for 30 videos and shot
them;
edited and posted one video daily

What we got: 
- Increased monthly views by 5 million;
- Brought 21k new subscribers to the
account.

TikTok promotionTikTok promotionSOME MORE OF OUR VIDEOPRODUCTION WORK TIKTOK LANOVALE

https://www.tiktok.com/@lanovale


Basa School
The goal of the promotion is to develop the
school on TikTok and increase sales of classes.

Before we started, they didn't have a TikTok
account.

What we did:
wrote 15 scripts aimed at engaging the
audience in learning a foreign language;
filmed on the phone;
edited and published content on a daily
basis.

What we got: We gained 5487 new
subscribers and achieved good results
in the sections ‘polls’, ‘translation’, and
‘things around you in English’.

TikTok promotionTikTok promotionSOME MORE OF OUR VIDEOPRODUCTION WORK TIKTOK BASA SCHOOL

https://www.tiktok.com/@basaschool?_t=8bqdSdS6CF3&_r=1


Dr. Надія Денисенко
The goal of the promotion is to develop a
personal brand in TikTok and lead generation.

Before we started, they didn't have a TikTok
account.

 What they did:
We wrote 30 scripts and agreed to double the
amount of work at the first shoot to ensure
faster growth;
filmed on the phone;
edited and published content on a daily basis;
Generated headings for coverage and expert
formats (with the work on clients' pain).

What we got:
We got 15.7k new subscribers on TikTok. We
achieved good results with outreach videos and
expert conversational videos.

TikTok promotionBasa School TikTok promotionTikTok promotionSOME MORE OF OUR VIDEOPRODUCTION WORK TIKTOK DR. NADIA DENISENKO

https://www.tiktok.com/@dr_nadiadenisenko?_t=8cYgy2fjnYU&_r=1
https://www.tiktok.com/@basaschool?_t=8bqdSdS6CF3&_r=1


Contact Us
www.p-karma.com

plustokarma@gmail.com


