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WHO ARE WE?

A full-cycle marketing agency.
We provide comprehensive IT services and help buisinesses at all stages, or we can

join In at any stage at the time of need.

We develop strategies, set up marketing processes, and create content that helps our

clients make themselves known and earn more.



HOW WE CAN HELP:

INTEGRATED
PROMOTION

e Targeted advertising on
Facebook, Instagram

e Contextual advertising on
Google

e SMM services

e Launching advertising on
bloggers

e Traffic arbitrage

e Launching CPA campaigns

e Programatic platforms

DEVELOPMENT

Development of websites of
varying complexity:

landing pages

corporate

websites

e-commerce

sites

CREATIVE
DESIGN

website design
design of creatives and
advertising materials
creation

animated banners
keyvisual / identity

STRATEGY
AND
BRANDING

Creation of marketing
strategies

Digital strategies
Marketing strategies
Brand strategies
Communication strategies
PR strategies

°PLUS

KARMA

MARKETING
AGENCY

VIDEOPRODUCTION
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- YOUTUD



OUR AREAS OF EXPERTISE

INTEGRATED
PROMOTION

DESIGN

VIDEO
PRODUCTION

Full production cycle

IIE

DEVELOPMENT

PLUS
KARMA

MARKETING
AGENCY

Digital

promotion

Advertising on
Programatic:

» Facebook Business

e Manager

» Google Ad Manager

 Media advertising
campaigns

e Campaigns

e Work with databases

o Advertisement with
bloggers

» Ads for Linkedin, TikTok :
and other. ’

Non-Digital
promoton

Developing a promotion
strategy

Advertising on TV
and radio

Brand book
development

development of advertising
' creatives

website design
development

Development of outdoor
advertising design

Development of
animated banners

Design of social
media pages

. Development of illustrations
' and graphic content '

OUTDOOR
DESIGN

MERCH:

__________________________________________________________________________

Development of a
concept (scenario)

Creation of animated
videos
. Creation and maintenance of |
: Youtube channels ’

Website development

e Landing page

o Corporate website
e Catalog

e E-commerce

e Development of chat-
bots

e Development of IT
solutions by request

* Integration of tools for '
business automation: !
ERP, CRM, etc.

__________________________________________________________________________

Planning and
mManagement of pages in
social networks
Facebook/ Instagram/
Tik-Tok

YouTube: writing
scripts, shooting,
promotion, collaboration
with bloggers

Organization of filming for
social media



FEATURED CLIENTS

il
YKpTEeNeKOM

Ukrtelecom is a leading

telecommunications provider in Ukraine.

e Design development of more than 10
landing pages and annual updates

e advertising banners of various formats

e animated advertising banners
e universal design

Yasno

YASNO is a major Ukrainian energy
supplier providing electricity

e Development of landing page design
e Setting up end-to-end analytics
e Development of advertising creatives

) NAFTOGAZ

Ukrainian Gas Supply Company

Design for:
e Social Media
e Chatbot and Website (banners)
e Printed Materials (calendar)
e Brand Book

EFES

AB InBev Efes Ukraine - leading brewing
company.

Development of a promotion concept
Managing digital campaigns

Conducting PR campaigns in social media
Video production

¥ VARUS

VARUS is a national supermarket chain in Ukraine.

e Development of Digital Promotion Strategy

e Launch of Non-standard Advertising
Campaigns

e Design and Adaptation of Advertising Banners
(HTML/GIF/Static)

CH

Cnuper&Hunt&r
Cooper&Hunter — leading HVAC equipment
manufacturer.

e Development of a corporate website
design for a manufacturer of cooling and
heating equipment

CEMARK

A CRH COMPANY

CEMARK is a leading cement
manufacturer in Ukraine

Communication support for external
and internal communications. SERM.
Development and execution of digital
campaigns. SMM.,

Launch and management of
advertising campaigns in MetaAds.
Video production.

Full support of the company's
corporate magazine (text creation,
editorial work, design and layout).
Creation of corporate merchandise,
printing.

Organisation and support of the
company's internal events. Design of
printed products for company events.

PFirst International Bank of Ukraine

e Promoting public relations of
an educational project

Go

GIGAGROUP

Comprehensive IT solutions provider.

e Development of website design
e Managing advertising campaigns and
e Development of advertising creatives

O
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Fines.ua — Ukrainian traffic fines service.

Advertising banner design

Landing page design

Brand positioning and overall
strategy

PR

DIGITAL

Panels and video screens (as part of
advertising campaigns)

Security Holding — leading Ukrainian
security services.

Design of advertising material
Landing page design
Photography

ROKI - convenient instant noodle brand.

Development of concept and brand
promotion strategy

Naming

Packaging and materials design
Communication strategy
Advertising campaign, advertising
creatives

Creative copyright

Manufacturer of domestic and
industrial ceiling heaters in Ukraine

Development of an overall strategy

Video production, creation of
advertising video for Youtube
Preroll
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NAFTO*L%AH,%

Ukrainian Gas Supply Company

Design for:
e Soclal Media
e Motion design
e Chatbot and Website (banners)
e Printed Materials (calendar)
e Brand Book
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SECURITY HOLDING COMPANY

OXOPOHHMA DESIGN OF ADVERTISING MATERIALS

XONIHT OXOPOHHUI S} ¥ D
- Within the framework of the cooperation, the XOJIAHT g
following were carried out: BE3SMEKAICMOKIN =

e Development of a creative concept BHOMA©
e

e Digital support

e Design of advertising materials o
e Landing page design

e Conducting a photo shoot
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https://www.plus-karma.com/developstrategy

nfs

7

VARUS is a national supermarket chain in
Ukraine.

e Development of Digital Promotion Strategy

e Launch of Non-standard Advertising Campaigns

e Design and Adaptation of Advertising Banners
(HTML/GIF/Static)

Adaptation processes:

1. Resize: Adjusting creatives for different
placements (banners, social media posts).
2. Format optimisation: Adapting visuals to
load quickly and look great on all devices,
according to platform specifications.

VARUS VISUAL CREATIVE ADAPTATION

KEWBEK B0/,

e HA EOHYCHY KAPTY
CPOYPME RS
ITAMBEPT

3 GnaKMTHOIO Wi )
X

17.10.2024 - 30.10.2024



CEMARK DESIGNS FOR FACEBOOK AND TELEGRAM

A CRH COMPANY 2023-2024

CEMARK Is a leading cement
manufacturer in Ukraine.

C cemarx

CEMARK

A CRH COMPANY

GRINDING EQUIPMENT EXPERT
AT GTS (GROUP TECHNICAL
SERVICE) DAVID FORSCH

visited Podilsky Cement Plant

C cemark

F’ Reinvent
Yaur World

R SRR O S T TSR AnTAuM MATIOHKY
b Dl ﬁ*‘h% By A Ll A, N CREIRES T TA OBEPETU

13 SAXNCHNKIB |
SAXUCHWLD YKPAIHI

l.."h‘}-



CEMARK

A CRH COMPANY

e created a corporate digest a
comipany, as well as various
leaflets and billboards:

oout the

ayouts for

DESIGN OF PRINTED PRODUCTS

.

CEMARK — LIE MM

CEMARK nigTpumMas lNMpemito

3axig “CreopeHo MiHkaMn® BiAGYBIETLCH BHE LOCTUA
I | I pix NoCninkg | HABITE ¥ CKNAOHMX YMORAX BifHK MaE Ha

METI NIOTEHMEY | DO3EWTOK WIHGUOrD nanpuUeHILTES

«CtBOpeHo XiHkaMmu — 2024»

Mpemia cTana 3HaKOBOK NOOIEK YKpaiHCLKoro BisHec-cepenosuLLa.
OnepauirHnia aupekTop bisHecy ocHoBHKMX maTepianie CEMARK Xoao Moypa
Y CBOEMY BiTANEHOMY CMOBI BiA3HaYWB BAarOMWN BHECOK XKIHOK Y PO3BUTOK
EKOHOMIKW HaLUOT KpaiHK Ta BpYYUB BiA IMeHi KoMNaHii Haropony TetaHi KoBnak
— 100 000 rpH Ha poasuwTok LleHTpy xpebTa Postava, Wo cnewianisyersea Ha
HexipypridyHoMy NikyBaHHI 2axBopioBaHb xpebta 1 cyrnobis.

S

B Ypaidi, a TaKoH NRoCcyBaHHA reHOepHOl PIBHOCT |

CTBOPEHO

III CEMARK BXe y nporpami
«HauioHanbHUM KelbeKk»!

A CRH COMPANY

CEMARK

SPOBJIEHO

CAQWAHHA CTaN0My SEKOHOMIMHOMY IDOCTaHHK
II I Hoao Moypa, 3okpemMa, Bid3HaYme
BaMIMBICTE PIZHOMaHITTA AK Ha RIBHI
OKpeMMX KOMMNaH ik, Tak | B cycrinbcTel
3aranom; "CrpaeXHii ycrix MOMAMBHMA

TiNbKK ¥ pi3HOMaHITTI. ¥ Wi HenpocTi onA
YKpaiH1 4acKu MK BauMMo, AK BigBamHI
WiHKM-NigNpUeMUUi BioKpMBaKTL HOBI
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DESIGN OF ADVERTISING BANNERS 2020-2022

YKpTEeneKom

/ a0 200 MGiT/c

7 (///

:stsusc MAKAKOYAW ONTUYHWUA IHTEPHET
oKpTener Y EHEPTOAAPI

AHTUBIPYCHUW 100
3AXUCT BISHECY /

MIAKAKOYAA ONTUHHUIA IHTEPHET

7L
20 100

MBit/cex

. rPH/A€Hb




DESIGN OF "ALTERNATIVE" ADVERTISING BANNERS
2020-2022

YKpTEneKOM

MAKAIOYAN 9y,

MiaKkAlouai IHTepHeT IHTEPHET (a YVya,,

3a 79 rpH/mic

IHTepHeT Ao 2 rpH/AeHDb
Mipknoyat nokum €!

Hy€ELL
LWBUAKICHUIA IHTEPHET

3a 49 rpH/mic!

IHTepakTuBHe TV
Cy4acHe Teneba4eHHs

Cnpobyit 3a 1 rpH

IHTepakTuBHe TV
Cy4acHe TenebaveHHs

Cnpobyin 0o 2 rpH. B OeHb

BN Migknovain

¥ IHTepHeT
0O 2 rpH/peHb

v
o
i

2o 100 M6iT/cek

IHTepakTnuBHe TV e I'IIAK/\IO"IAF!'
 lisinioncl LWBUAKICHUU

CyuyacHe Teneb6aueHHs LWIBUAKICHWIA IHTEPHET IHTEPHET

49 rpH/Mmic

LLIBUAKiCHUM
IHTepHeT Ao 2 rpH/AeHDb

4{\{@'3}"1 A0 100 M6it/cex

rpPH/A€Hb

gy
100

MGiT/cek
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3amoBnan
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2o 100 MGiT/cek




DESIGN OF "ALTERNATIVE" ADVERTISING BANNERS
2020-2022

YKpTEeNeKOM

| [NocniwaemMo NigKNo4NTY

[Mepexoab HO

LLIBUAKICHWUMA IHTEPHET

Minsemo migb Ha HagiiHy ONTUKY

[Nepexonb Ha
LUBUAKICHUWN IHTEPHET

MiHsemo miab Ha Haaiiary Onmky

MiHAEMO M iob
Ha HaginHy Ontuky 38 1 TPH

=Ty
{ / % 1o 200 Mé6it/cex

IHTEPHET
3a79rpH+ TV3a1lrpH



uKpTeAe M;M* Tapwipu Cnoprt Mepesarm MpueTpoi TenexkaHanu ('- THARMKOHHTH /;

UKpTENEKOM

Tapudu Cnopt Mepeearu MpucTpoi TenekaHanu L MigkniounTy

UKpTereKom CnpoGyh nepwi 14 gHie GeakoTOBHO

I,

f«e :'t:
Ly . Premier 5%
W{ % Le ague CHAMPIONS

Wil ynpaeniHHa TenebaveHHAM

V¥ paKnany thinshEvCepian AMBMCS HA § NPUCTROAX DHBIACE 19 3ABMOAHO,

r wesanioqte, Mine Eapona
. T v

YKpTEeneKom

1 rinusain, copiania i
tenie y Full HO, HDR, v/ v W
B3 pernaMn

BUBWPAIATE TAPU®
TA IMBITECA BCIEID

DESIGN 2022 LANDING PAGE FOR :

DetankHiwe [ [etaneHiwe

> PoaropHyTa Boa

DetaneHiwe

ITUBHI noaiji

TV.UKRTELECOM.UA )

A .
’i‘
.M £ ILE| Bcg{:eer cqngsioﬂs
b o]

KinekicTe TenekaHanie 2 6 0 3 3 0 3 5 0

wii ynpaeniHHa TenebayeHHAM

Marui Nirv wemnioxie, Jlirm Eeponn
Ta eBpONenceKi YemnioHaTn v/ .
Vit peKnany dhinssicepians AMBHCE KA 5 NPUCTROAX FYEIACE 19 JBBTCAHO,
Konekuist thinsMie, cepianis i Be & iHTepHeT
myneTchinemis y Full HD, HDR, v/ 7 v/
3D, 4K Ges pexnamu .
CnopTuBHI nogii n m '
aaMy NEPeMARAR yEobnaHy GaTLKIBCHKMIA KOHTPOMS 3aBaHTaX (PINsM ¥
nepenasy 3 TB-3anucom ONATKY CMapThoHa |
0o 14 gHia Apeiace Gea HTepHeTY

1cb TV Ha 6yfb-AKMUX NPUCTPOAX

4y
’«M
Yrpaincuka

Mpew'ep-Nira

§ AOEATON
i Py

CRAT

DyHKUIT ynpaBniHHA TenebavyeHHAM

/ HA TENEBI3OP! 3A AONOMOIoH NPUCTABKK



DESIGN OF LANDING PAGES,
ADVERTISING BANNERS AND
OUTDOOR ADVERTISING

Byns KM 3aBrofHo 3 YKprenexkom!

byns xoponegoio [nTepueTy! " - :
Ilinkmouai InTepuer 3a 49 rpu/mic’

0 3aMOBHTH

[linknroyah YRpTeneKoM

3a 49 rpu/mic

@)
%

e

ykprenekom &

[Mipkmoyai IHTepHeT

U

e ﬂr 1

UKpTeneKom G Ey.m, BHHaXiAHMKOM

Tapudu InTepHeT micna 3aKiHYeHHA akuii



e 0 800 506 800

3B'A130K OB’ETHYE!

KDTEeASKOM

YUKPTEA
DESIGN 2022 LANDING PAGE

FRIENDS.UKRTELECOM.UA .

3aIIpOCH MiOKMIOYUTH [HTepHeT Bifl YKpTenekoM
Ta OTPHUMai 3HUKKY 50 I'pH 3a KOXKHOr0, XTO MIAKNIOUYNUTECS!

[IpuBenu mpyra 1 KOJKeH OTPUMAE 3HUKKY!

K B3ATU YYACTb Y AKIIIL:

[Topage cBoiM Opy3saM/3HaOMUM [HTEpHET, AKUM CaM
KOPHCTYEIICS Ta PO3Ka’kKH PO aKio Ta ii boHycH

3anoBHM GOpPMY, BKa3aBIIH CBifl 0cOOOBUI PaXyHOK.
K110 He ITaM'ATaell HOro, BBeH afipecy e MiOK/II04YeH0
TBif iHTepHeT i oTpUMaell 0coBOBHI PaXYHOK.

[licns 3amoBHeHHs aBTOMaTU4HO 6yne chopMoBaHO
YHIKa/IbHe IOCHJIaHHS, fKe NoTpibHO BiANpaBHTH OPYTY
y bynb -sikoMy MeceHmxepi ab0 eNeKTPOHHOIO MOLITOIO.

3a MM NOCUJIAHHAM APYT NI€PeXONUTh 3alI0BHUTH
GopMy 3a9BKH Ha MiIKITIOYEHHS




||§-Mmm Ha 33 BAHTAMEHHI
| Dbapait rpy T fpad v
Bpayaepi Ge3 cawynaKee!

OnTeewil InTepuer 30
BHOK WEHAKICTH®

—— — TiNbKK 3 ONTYKOK BiA YKPTENeKOM =
— — _~ _OTpumyi NPOMOKOA Ha SHIKKY DOOSIEToid:

s f

-

Lo Take BoZOSTEROID ?

TBOE 3AMIZ0 BINbIWE HE OBMEMYBATHME TEBE,
TPAW E | KONW 3ABrOAHO HA BYAb-AKOMY NPUCTPOI

we xF e 3 3 aE el il

MERNIBOCTI TBOM ARBARCY Wik Tebe ke

imal
animel pianet chuewysanm, 36upesn

uac i rpowi = 3amyckad Tonoel irps 1a

S0 TH KOPRCTYEWCA JACTapinmm Mac ou,
n + e e h ua ennaias MK 260 HOYTHYKOM, TOZ], MabyTe,
T q 3 YHE NABHD HE Bi.q,-l'fl‘lil-l‘l 3A00B0NERHA B
Ut Mepeeary  Tapud  HoBUHM 0800 506 220 nbliis Top. Besle o ot
CTINEKIA AOTYRHOCT, CHINGKE NOTRIGHD, Wik /

; GYEb-RROMY NPUCTROT,
“ZURCSPORT B G]‘:‘.‘!;‘ﬁ_",‘ Discovery

&G ¢ v AL weer

BOOSTEROID

[] rpait ge 6 T4 He 6yB

£ Download on the GETITON
App Store h Google Play
GO y I'PY pazom

c_‘} IHETRYKUIS KOPUCTYBAYT ADACTIKY ) y 3VK pTEﬂEH:OM!

3 ONTUKOK YKpTEeneKom
3anycKaii irpy 3i 3HUKKOI

OBupai Te, wWo NoAOGAETLCA Ta NipHan y xmapy!

nEPEBArM KopseTyiich ONTr oM YEpTenenom T xouy

OTpHsATH NOMBKOR Ha Boosteraid.com

r _\ r -\ laa's Homep Tenedrony
3PYYHO OBIPATA 3PYYHO
KOPHCTYBATUCH
(2] musmms,
MoSlnskeh
By, LD A EROARE:
k J Hacenemmi myHKT E-mail gos peecTpaii vepes nowTy (33 Samanuam)
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EE:‘E 7.5 il ek B B [law aroay sE OBpOBY NEPCOHARLHMX AAHIK
aaxrrog » oBpant HoMBAMCYY 3OpRAHY .
\_ =7 CTOMUBG TO MDOKAGCTI A0 Hel
MODILEYT: BianpasnTi
& BaIoWTCeH0 I00PoMCBOTH
< I Pox &M Ho 15 A
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» CIACTHTH SaxKiBCERDI0 KOpToIn
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; BE3KOLUTOBHE BPOHKOBAHHSA

3APAAHOT CTAHUIT HO 15 XBMAMH BNepes 7 . 5 rp H

30 KBT'roa

TEAEKOM
S I}

% o i Pl =



OUTDOOR ADVERTISING
DESIGN OF BILLBOARDS AND CITYLIGHTS

UKPTENEKOM

MoTyHa \ MotyxHa

mopepHisaLjis WO/EpE

LUBWMAOKO miHgemo
LUBWOKC miHAEMO CTapui cTapuil IHTepHeT

InTeper va ONTUKY sa 1 rpH Ha OMTUKY 3a 1 rpH’




SAAS B2B LANDING PAGE
DESIGN 2021

~ Naker
Microsoft 365

OHnaiiH cepaicK
(Tinbku web-eepcii gopaTtkis)

OH

bt NanM cepgicy
Tis

bk web 8 e -
= o o F ] P
RBCil Ronaris) Aosatku Office » CneDrive
Hogarky Office + Onepy Cepeicu
= P nelriva

Cepsicu

Cepsicy




yKpTeE

DESIGN 2020 LANDING PAGE
TV.UKRTELECOM.UA

N
'y

SETANTA

sEUROSPORT B

SETANTA

SPGRTS

~ E N |

animal planet .
EXPLORE h AISTORY

MNATIONAL

- VIASAT GEOGRAPHIC i
#ZUROSPORT B CJ L — CHANNEL DISCOVEFY

AMEDIATEKA

=2 > **i‘?“_"_:_"
WCMEHP3 |
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| |
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awpgiatERa oy
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onimal plonet

.J.:l‘_:.__.‘-._l -"1]:.. NTA SETAMTA

SCURDSPORT B

He nmponycTiTh rojiIoBHY CIIOPTHUBHY [OMIIO.
Exckno3uBHO TinkKu Ha OLL.TV

pakypcis

mun{:;l'n.
0 “‘2- B
TEITP )

TMipxniounTy 3a 1 rpH/7 AHIB"!




utrecharge@ukrtelecom.ua

Mepesarv  Tapud  Hosuku 0800 506 220

3akayait MmobianbHKUA AoacaToK UTrecharge

e RaV\te 7 WAVZITIT=Y 7.5 rpH 3a1 KBT'roA

Tepmin all 1.11.2022 - 30.11.2022

2 Download on the GET ITON
& “oosiore | P> Google Play

09 I[HCTPYKLISI KOPUCTYBAYA ACAQTKY

DESIGN 2022 LANDING PAGE
FRIENDS.UKRTELECOM.UA

NMEPEBAIA

4 N\ [ )

3PYYHO OBMPATH — 3PYYHO
KOPUCTYBATUCDH
— 3apaaHi ctanull v Kuesi Ta
nepeamicTi (|pniHs, Bopaeas, MoBiAbHML
_"_I Byua, Buwropoa, Bopucnias). o Ll.hg AG;:S:;E’ et

. J

» NO6GaYUTH Ha Man! 3apaanl cTaHLT

- o> AOCTYMHICTb s OTPUMATK iHbopmaLliic Npo cTaHLl
E‘-'-.'-ﬁ (Tun pos'emie 1a i KiAbKICTE),
N S 7.5pH

aa kBrroa,

s OBpPOTA HOMBAMNYY 3CDAAHY
CTAHLIC TQ NPOKACCTH AC Hel

MOPLLPYT;

o GE3K0WTOBHO 3a6pCHICBATH
po3‘em Ha 15 xBUAKH;

— Pi3BHOMAHITHICTb
=1 o » e CNACTMTH GAHKIBCEKOK KORTOD
V. By Apa MKW O3 eMiB: i BOPTICTE 3QDaAKA,;




YKpTENEeKOM

DESIGN 2022

LANDING PAGE
PLAY.UKRTELECOM.UA

: nepexodb 3 NOBIQOMNEHHA
| 3a nocMnaHHAM Ha boosteroid

3apeecTpyunca Ta nepexoab
4 ' Yy CBil @KKayHT

Knikaw Ha “subscribe”, BBogb
NMPOMOKOZ Ta onnayvyin

— -Tm 3 ONTUKOIO Big ?KpTeneKom
PAMYA IPOMOKOL Ha SHIBKKY b -

e
—
e
—
—

BaHTAKEHHI!
rpan y 6paysepi
Bucoky Ta cTabinbHy WBKUAKICTb rpn

ayyBaHHA!
llo Take BoZ0STEROID ?
TinbKKU 3 ONTUKOIK Big YKpTENnekom 1:BD€ SANI30 BINbILE HE OBMEXYBATUME TEBE
PV AE 1 KOMM 3ABTOAHO HA BYRb-AKOMY nPUCT PO

OTPMMYI NPOMOKOZ Ha 3HUMKKY
boosteroid

obmexysanu. 36epexu
Makcumym npuctpois Ha wi-fi

4ac | rpowi — sanyckai Tonges; irpu Ha
Byab-axomy npucrpaor,

Akwo KOpUCTYEWEs 3acTapinum Mac'om,
cnabuum MK ado HOYTOYKOM, Togi, mabyTs,

ymf AaBHO e Biguyeas 3agosonewis ai,q‘

Hefuuonimux irop. Boosteroid wagacrs Tobi

CTINLKA NOTYRHOCTI, ChinbKi noTpitHo, Wob

MOMAUBOCTI TROrO AeBadcy Hikonu TeGe He /

BOOSTEROID

LLlo Take BoZOSTEROID ? B

TBOE 3ANI30 BITbLUE HE OBMEXYBATUME D
TEBE, 'PAA [IE | KONW 3ABIFOAHO HA :

BYb-AKOMY MPUCTPOI
NMpomokoa Ha bycTpepoia

GO y IPY pasom £
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YKPAIHA 24 MPOKAHAN  HALIBEAYYl  OHMARH TPAHCIALYA ﬂ o O O RU EN

YKPAIHA 24

YKPAIHA 24 MPOKAMAN  HALKBEVS  GHIARH TRAHCARLE 0000 =N -

KAHAN, HA AKOMY EBIOBYBAETBCHA AWCKYCIA 3APAOM NPABOW

YKPAIHA 24
- -

KAHAN, HA AKDMY BIAGYBAETHCA OHCKYCIA JAPALH NPFABROW

N

YKPAIHA 24 - ye HoBMiA

YKPAIHA 24 - ue HoBMiA TenekKaHan

TenexKaHan

YKPAIHA 24

WeiB
e, Ko
; ¥ npoekT GepyTs yvacTs Halkpawi daxieul indopMauinHol
i ANatgopMi «CeorofHin Ta Tenekadany «Ykpaidan, Ix
: IABAAHHA = IPOBUTH «YKpaikva 24» ronoBHLM
i - s 2 iHhopMAaLiAHIM KaHANOM KpaiHW. Komanaa mae nocein
. -4 ’ MACLITADHOND BMCBITNEHHA NOQIA SK NOMNITWYHKWX Ta
DME \ -

SKOHOMIMHWX, TaK | CNOPTUBEHKUK | poaBaXansHWX, Lie

AD3BONAE CTEOPIOBATH ANA INAAAYA ACKPABMR, IMICTOBHUR,

UiKABWA | piZHOMaHITHMR NPOAYKT,

DESIGN OF A TEMPORARY
CORPORATE WEBSITE

NPOBAWAEPU, HA IKUX B MOXETE AMBUTUCH
YKPAIHA24

e Development of a creative concept

e Support of digital campaigns

e Website design

e Development of advertising banners

OLL" €I

TOM sepyuux YIKPAIHA24

MPOBANOEPU, HA AKMX BU MOXETE AMBUTUCH
YKPAIHA24

OLL"

TOM sepyumx YKPAIHA24
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XTRA TV YKPAIHA 24

NuBucb KaHan
VKpaiHa 24 Ha Xtra TV

YKPAIHA 24

DESIGN OF ADVERTISING
CREATIVES FOR XTRA TV AND
NEWS

XT20 TV YKPAIHA 24

insuck KaHan YkpaiHa 24
Ha XTpa-TB

{

‘FI[PAiH A 24 YKPAIHA 24
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T W 4" Ef ,
. 18:00 /£ |
- p 0\ v
- .
f
YKPAIHA 24

KAHAR PIBHOMAHITHMUX AYMOK

YKPAIHA CbOroaHI
3 BIOJIETTOIO NNOr'YHOBOIO

NOHEQINOK-M'ATHWULLA 20:00
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® FINES.UA

DESIGN OF ADVERTISING MATERIALS AS PART OF A DIGITAL STRATEGY

bYJ10
YU HE BYNO?

He ragain - nepesip Ha Wrpadcdu UA!

bVvJ10
YN HE BVI10?

He rapan - nepesip Ha WTpadcdKn UA!

YU HE BYIO?

He ragan - nepesip Ha WTpadcwu UA!

The main concept is confront drivers with
familiar situations on the road where they could
commit traffic offenses.

Encourage them to check for fines in the
proposed application.

We worked with 3 situations covered by our

service: speeding, driving in the public transport
lane, and parking.

Also we worked on:
e Brand positioning and overall strategy
e DIGITAL promotion strategy
e Design of advertising banners
e PR
e Billboards and video screens (as part of
advertising campaigns)

@ LWiTpadm

ABTOINAPK

Mepesip BECH ABTONADK Ha WTpathM
BCHOrD 33 1 XBWnHMYy
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BRANDING



O PLUS MARKETING
R KARMA  ACENEY

DOG SCHOOL “DRED”

COMPLETE REBRANDING

WHAT WAS THE REQUEST:

They wanted to be the best training club in Ukraine.

LLUKOJIA
COBAK
DRED ’

WHAT WAS DONE:

e We conducted a detailed differentiation from competitors and
suggested updating the name and concept of the project, focusing
on positioning it as a 'school of dogs'. Now it is the first and only dog
training school in Ukraine.

e Following the rebranding, the cost of services was increased from
$400 per training session to $1.5-$2.5 thousand, significantly
emphasising the premium nature and value of the service provided.
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DOG SCHOOL “DRED”

COMPLETE REBRANDING

A SUMMARY OF OUR ACHIEVEMENTS:

e At the beginning of the launch, the Instagram account
had 2.4 thousand subscribers, which has now grown to
48.9 thousand. YouTube had 6.5 thousand subscribers,
and the platform's audience has now reached 101
thousand, demonstrating the effectiveness of the
Implemented brand development strategy and
audience engagement.
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CnyxHsHa cobaka CnyxHsHa cobaka
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LWKOJA
COBAK
DRED.

XXUTTEBI NOTPEBU COBAKWHW
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LWUKOJIA ANg cobAK

“BEFORE” “AFTER”
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WHAT WAS THE REQUEST:

When we started working together, they were only in Zhytomyr, but
wanted to expand to the whole of Ukraine.

WHAT WAS DONE:

e We strategically expanded the brand's presence, focusing on the central,
eastern and western regions of Ukraine, whereas previously it had been
limited to Zhytomyr. We offered a complete redesign of the packaging in line
with current trends, which allowed us to effectively adapt the brand to
modern market requirements.

e The first product in the new format was Guli Guli seeds, which were
successfully launched on the shelves of leading retail chains such as Varus,
Silpo and ATB. We are currently working on a complete overhaul of the
product range, brand and corporate positioning.

SEEDS “GULI-GULI"”
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SEEDS “GULI-GULI”
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SEEDS “GULI-GULI”
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Details of financial performance are under NDA, but the product is already available in the largest
stores in Ukraine, demonstrating the effectiveness of the chosen strategy.




PLUS e DEVELOPMENT OF PRODUCT
KARMA PACKAGING FOR DIFFERENT
BRANDS
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BRANDING OF PACKAGING
KARMA Ay AND MERCHANDISE
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CEMARK DESIGN OF PRINTED PRODUCTS

A CRH COMPANY
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BRANDING OF PACKAGING
AND MERCHANDISE

PLUS MARKETING
KARMA AGENCY
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BRANDING OF PACKAGING
AND MERCHANDISE

pLUS MARKETING
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WEB DEVELOPMENT



e DESIGN & PLATFORM
o SOU lwa ll DEVELOPMENT

OOMOKN He 3YCTPiHY Tebe 3HOBY

Aoy, He 5

We took a comprehensive approach to design,
developing an intuitive and aesthetically pleasing

Interface. This included creating graphic elements,
choosing a colour scheme and typography that
emphasise the brand's unigueness.

‘. SOUlwqay,

Mpogp;

Mpo Hae

PA3SOM MM HE
. CAMOTHI



G GIGAGROUP GROUP OF COMPANIES

GIGATRANS TELECOM OPERATOR, DATA CENTER, CLOUD SERVICE AND CYBERSECURITY AGENCY

Go i
GIGRTEANS NP0 KOMTIAH I nocnyru FTANY3EBI PIWEHHA HOBWHMW KOHTAKTH
IHTEPHET ONA BI3HECY

3AXWUCT BIL DDOS-ATAK

TEJTEKOM-OIMEPATOPR
014 BAWWOIO BIBHECY ¢

3AXWCT IHTEPHET-
[OCTYNY HOBOTO
MOKOMIHHA (NEXT
GEMERATION) ANg
BI3HECY

SD-WAN AS A SERVICE

Website development " S
https://gigatrans.ua e oy =

T &
IHTEPHET O/14 BISHECY SAXUCT Bl DDOS-ATAK SAXUCT IHTEPHET-4OCTYNY

HOBOFO MOKONIHHA (NEXT
GENERATION) N4 BI3BHECY

&/ i O

SD-WAN AS A SERVICE OPFTAHIZAUIA KAHATY bYAIBHUUTBO BOJIS
MEPEOAMT OAHWX OJ1A
BISHECY
0
HOBHUHMW 0
PR LliHa npocTolo abo CKiNlbKK BTpadyae KOMNaHis, °
3 1'3 KOMK 1T OHNanuH-CepPBICKU YN 06NafHAHHS &
—— BUXOAWTb 3 nagy )




WEBSITE DESIGN DEVELOPMENT

klantenservice 055 -2 AET NS f inspiratie en tips  contact

VLEES = BBO - VIS - GEVOGELTE = MEER - AANBIEDINGEN  NIEUW

% 44 4k 9.2/10 op basis van BViewWs klantenservice 053 - 203 2031 over ons recepten inspiratie entips contact

VLEES ~ BBQ ~ VIS ~ GEVOGELTE ~ MEER ~  AANBIEDINGEN  NIEUW

' Cekoeld verzonden W VEOr12 L esteld, vandaag verstuurd

e
INA KLAAR!

NOG EVEN WAT GEGEVENS INVULLEN

FACTUURGEGEVENS JE BESTELLING

Product Aantal Subtotaal
Voornaam * Achternaam *
Proefpakket 2x € 82350
E-mailadres * Telefoon * Subtotaal €8230
Totaal € B2.30
W
Postcode * Nr.* Toew. BEIALING
Betalen met iDeal
Straat * Plaats *
T L len met Billink
d
{ b . o Betalen met Bancontact
Verzenden naar een ander adres? kunt 1, Veilg en gemarkelijic be a

nternetbankiere inneer ueen Belgische

bankrekening heeft.

VERZENDING
BIEFSTUK BLACK ANGUS USA DIKKE PLATTE RIBBEN MET BORSTLAP DIKKE LENDE BLACK ANGUS USA Bezorging door

® Zelf afhalen aan de Strootsweg 40, 7547 RW in Enschede.

Door verder te gaan, gaat u akkoord met de zalg

Ik wil me inschrijwven voor de nieuwsbrief

€ 5,25-€ 8,70 €14,30 € 4,25-€ 8,50

d, zalfde deg verstuurd. lijke leverdatum do O decembes W 2 d, zelrde dag verstuwrd,




COOPERANDHUNTER.US

& DEVELOPMENT OF A CORPORATE WEBSITE DESIGN FOR A
MANUFACTURER OF COOLING AND HEATING EQUIPMENT

o {Hunter

COOLING AMD HEATING SOLUTIONS o WARRANTY REGISTRATION Q

c ) ABOUT US PRODUCTS SUPPORT PARTNERSHIP REQUEST WHERE TO BUY
Cooper > {Hunter

COOPER&HUNTER
- COMFORT INNOVATIONS

We have combined the latest elegant ergonomic designs
with comfort and high-quality modern technology

RESIDENTIAL LIGHT COMMERCIAL AIR DEHUMIDIFIERS
AIR CONDITIONING AIR CONDITIONING AND-PURIFIERS
=+ READ MORE -+  READ MORE -+ HEAD MORE

ABOUT™
COOPER&HUNTER

READ MORE AROUT

HISTORY

READ MORE »

TECHNOLOGY

PROFESSIONAL SUPPORT

e e % e B B % e T e e BB % TR TS . e e

_0 o Q C
/,1') O 0 O0C

COOLING AND HEATING SOLUTIONS

€ WARRANTY REGISTRATION

ABOUT US PRODUCTS SUPPORT PARTHERSHIP REQUEST

ABOUT 20
us 1996

L ] EOREE YEM 20-RETHHA
OnNBIT PABDTE

OLHOBAHA
€199

HISTORY
OF COOPER&HUNTER

5 mritened

mate pleasant, bring

COOPER&HUNTER'S
ADVANTAGES

The ETL cértificate confiims Mhe compli-
ance of the CoopetBHRTar product with
salefy and qualily standards in the LiSA
and Canads

TECHNOLOGY THAT WE USE

30

B BONEE HEM
B 308 CTPAK

LOCATOR

Q




SOLAR.YASNO.COM.UA

TURNKEY SOLAR PANEL INSTALLATION SERVICES

Yasno

Yasno |

o~

opment of

=~

opment of

landing page design
advertising creatives

e Deve
e Deve
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YASNO
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BCcTaHOBIOEMO COHAUHI
cTaHLUil AN MewWwKaHLuUiB
KUiBLWMHM

3apo6iTOK «Ha COHLLI»
ANs MelWwKaHLUiIB
KuniBwmHnM

COHsIUHI CTAHLIII « 11T KITI0Y»
mJ1st MelukaHiiB JloHeuunHu

..........

Yasno | Yasno

.........

BapricTe pluisyes nig gasod

3aMOBJISNTE COHSIUHY
eJIeKTPOCTAaHIIIIO

« [T KJ0Y» Bi BALIOPO NIOCTaYanbHMES YASNO
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HNoxin

L}?pllr#}'i{‘:‘{' KORITH 34 KO¥HY KLToDaT-ronml I
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PR & Digital Marketing



e; soulwall ANALYTICS SETUR

OOMOKN He 3YCTPiHY Tebe 3HOBY

 PABOM MM HE
. CAMOTHI

To ensure effective monitoring and evaluation of
website performance, we have set up analytical
tools. This allows us to track user behaviour,

analyse traffic and obtain valuable data for further
optimisation.




g CEMARK

A CRH COMPANY

1. Communication support for external and internal
communications.
2. SERM.

3. Development and execution of digital campaigns.

4. SMM.

5. Launch and management of advertising campaigns in MetaAds.
o. Video production.

7. Full support of the company's corporate magazine (text creation,
editorial work, design and layout).

8. Creation of corporate merchandise, printing.

9. Organisation and support of the company's internal events.

10. Design of printed products for company events.




CEMARK

A CRH COMPANY

We helped organise the event for the

ORGANISATION OF INTERNAL COMPANY EVENTS

Day of t

Builder - we provided an event with various jol

activities, created a corporate film about the
company, designed attributes for the event and
a photo shoot, and created and maintained a
corporate Telegram channel (a competition was

also held there).

ne

Nt

C cemark
3 OHEM
— BYLIBENBHUKA!

HAH] CEMARK

9 cepnHa -

¢ WopiyHo y gpyry Hegino cepnHa B YkpaiHi BigsHavaeTbes [leHb GyaisenbHuka. Lle
ocobnuee ceato gna CEMARK, i My 3 ropaicTio BiTaemMo ycix, XTo WOAHA A0KNAOaE 3ycunb Ao
CTBOREHHA HaWOro cninbHOro Kpaworo MamnbyTHeoro!

¢ Mu nuIwaemoca TUM, Lo € YacTUHOI Benukoi cninbHoT CRH. MobanbHa koMaHaa
CEMARK, wo npautoe B 29 kpaiHax CBITY, WOAHA A0BOANTD, WO iIHHOBALI | MAUCTEPHICTb He
MaloTb KOPOOHIB | MeX.

! WopeHHa npaus Hawwux Koner i napTHepie — e iHBecTuuina y MaibyTHe, 3aBAAKKM AKil CT...
Binbwe

$ CEMARK

A CRH COMPANY

NEHDb BYAIBE/IbHUKA YKPAIHU




CEMARK TELEGRAM ADS

A CRH COMPANY

Advertising on Telegram is a powerful tool for achieving high
audience engagement.

We initiated the launch of advertising campaigns on Telegram to
reach the target audience as efficiently as possible. Our strategy
INncluded:

1. Targeted targeting: Using user data to customise campaigns,
which allows us to address specific demographics and interests.
2. Sponsored posts: Placing ads in thematic channels that allow
you to attract interested users who already have an interest in the
relevant topic.

3. Analytics and optimisation: Continuous monitoring of

campalgn results to adjust strategy and improve engagement and
conversion rates.




CEMARK SMM, LAUNCHING AND MANAGING ADVERTISING
A CRH COMPANY CAMPAIGNS IN META ADS.

Cemark
9 cepnHa - A

We p rOVi d ec a CO m p re q e n S ive a p p roa C h to t h e p rOj eCt, i h C U d i n g t h e ¢ WopivHo y ppyry Hegino cepnHa B YkpaiHi BigsHavaetoca [deHb byaisensHuka. Lle

ocobnuee ceato gns CEMARK, i My 3 ropgicTio BiTaeEMO yCiX, XTO WOAHA O0KNaAae 3ycunb Ac
CTBOPEHHA HaWoro CrninbHOro Kpaworo ManbyTHooro!

Creation Of V.Sual Conte qt that iS COnSiStent With the bra nd .dentity. @ Mu nuwaemocs TUM, WO € YacTUHOIO Benukoi cninbHot CRH. MobanbHa komMaHaa

CEMARK, wo npaute B 29 KkpaiHax CBiTY, LWOAHA A0BOANUTD, WO IHHOBAUIT | MAUCTEPHICTb He
MaloTb KOPAOHIB | MeX.

 WogeHHa npaus Hawwmx Koner i naptTHepis — ue iHBecTuUis y MainbyTHe, 3aBAaKK AKIlA CT..
Binbwe

Our team also developed and implemented a social media strategy
that included:

1. Visualisation: Development of graphic materials such as images DEHb BYAIBE/IbHUKA YKPAIHW
and videos that emphasise key brand messages and engage the |
target audience. & -
2. Social media management (SMM): Included content creation and

Opecbkuid LEMEHTHUM 3aB0M — Halla cninbHa ropaicTb | Micue, Ae HapoaXYITLCA Ta

y CEMARK
A CRH COMPANY

iNoKTeECA MpPIi NPO MiUHWKA dyHOaMeHT ManbyTHboro. Liei geHb yocobnioe Hawi 3aransHi

publishing, engagement with followers, and trend monitoring to ————
optimise campaigns. | |

3. Post advertising: \We launched advertising campaigns targeting
specific audience segments, which allowed us to increase our reach
and attract new users.

AOEHb HAPOIDKEHHA
OOECbKOIO

LLEEMEHTHOTO 3ABOAY

Bekinexa diakria npo Heoro —




ABInBev/ EFES BEUL

o The goal of the promotion iIs to promote the
brand on Facebook/Instagram, increase the
page's reach and attract followers.

BEFORE we started: The Facebook account
was well developed but not regularly
Maintained, with Nno posting rubric and no
defined range of key topics for posts. As a
result, reach and engagement were much
ower than they should have been in the

ong run.

TREHIHE 3 MIHHOT BESNERH 1D EnnnEs

O CNIERORITHHENR
MEHONAIBCLHO] BROBAPHI

AONOMOTA
A0OMALLUHIM
PEMNOHAM:
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MIMHAPOOHMWA
OEHbE CBITNODOPA
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AOMAILUHIM
PETOHAM:

YepHiriswmHa

AoNOMOra QOMALLHIM
PEFNOHAM:
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NAPTHEPH TA KNIEHTH HA
MHKOAAIBChHKIA BROBAPHI

BOOA ONA
{8 WUTTH




'ABInBev/EFES UNDERAGE DRINKING SOCIAL CAMPAIGN

PROJECT AUDIENCE

Create a single, clear message for the 18+ audience about

the ban on selling alcohol to minors. Direct audience that
can be influenced: entrepreneurs, parents, responsible

adults.

CAMPAIGN OBJECTIVE

Demonstrate the CSR policy of the alcohol producer. Increase
awareness of the problem of selling and drinking alcohol to
under-18s and activate the 'responsibility gene' in adults by
showing how they can influence the issue.

by showing how they can influence this issue.




ABInBev EFES

BCECHITHIA DEHL
EIANOBIIANLHOMND
CNOMMWBAHHA MHBEA

GBRD

CAMPAIGN RESULTS 'ABInBev/EFES

The project was implemented in several stages each year.
INn the early years, it was entirely offline. We held events to

Inform sellers directly and put up warning signs: We do not
sell alcohol to minors.

The second phase of the project is a series of open

dialogues between psychologists and parents. Carried out
through online events.

The third stage is a major creative communication
campaign 'Say No! The chosen format of a video clip In
cooperation with Alina Pazh allowed us to expand the
project's audience.

Non-standard solutions and communication allowed us to
reach up to 80% of the project's direct audience. Over
1,000,000 views of the project.




DEVELOPMENT OF A DOCUMENTARY SHORT FILM

AND PROMOTION STRATEGY

e Video production and film making. The Chernihiv
brewery is back and has resumed its work. We want to
show Ukrainians that despite the occupation and
shelling, production is working for the country's

HESAOMAHHI =5

AOKYMEHTANBHWA HDPGTHGMETF’#LEES e Development of the main promotion concept.

»  Preparation of digital campaigns
e Preparation of PR campaigns

ABInBev/EFES
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PR STRATEGY

ABInBev/ EFES

For maximum coverage, we chose 2 categories of

publications and social networks:

1. National news outlets with significant coverage and
Information sites with a high level of citation and trust;

2. Regional information sites with a large coverage and
significant audience trust.

RESULT

As of the beginning of March, we received Reach (those
who saw the news) 3,342,359 contacts Reads (those who
read) 1,124,959 reads The data does not include the figures
for bonus publications, as we cannot request coverage
from the newsrooms that published the news themselves.

@ TCH Hosiku / TCH.ua &
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«HeagonaHHis.

Lle HaBaraTo Binbllie, Hix po3noBias NPo MUTTA B yMOBaX
GokoBWx gl — Lye yxpalHCbKMA MaHidecT He3aonaHHoCT
fobpa, nibosi, B33eMOA0NOMOrd Ta Bipi B Hally
nepemory, Bipk ¥ Biabygosy | BlAHOBREHHA YikpaiHM.
DinbM HAPOOWBCA B KPaIHI Nijg Yac BIiAHOBNEHHA
YepHiriscekol GposapHi «AB InBev Efes Yrpaina». Nepepn
FAAgaYamMi NoCTany cnpasxHi ictopil cnigpobiTHUKIE
BposapHi KomMnaHil,
pociACEKOro BTOPrHEHHA hrttpes 4w

Croranqni Yepriris:
BIHOBHAE BHPOGH
¥epainae | I BpeHa
r YepHiriecekes —
FYMaHITEDHHX (HIL,
BlAHM.
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THE RESULT OF PR COMMUNICATION

ABInBev/ EFES

e All the media we approached showed
unprecedented support, posting the stories on
their social media and providing free editorial
promotion.

e Our releases recelved significantly more views
and coverage than a commercial news story
usually gets. At present, the material continues
to recelve additional views.

e For example, the news on UNN has already
received more than 1 million views, compared
to 133,920 views at the beginning of March.

As of October 2023, the video has received

1.1 million views.

HOBMHW: HOBMUHW BISHECY

13 noToro 2023, 172
T oy o o~ -t gl BT |

BunwioB aoKkyMeHTalbHUMN binbM «HezaonaHHI»: npo Xxutenis YepHirosa,
)Kax BIMHMW, Haali Ta BI4AHOBJ/IEHHA JlereHAapHoI 6poBapHi

i?\ HE3OJIAHHI | JokymeHTanbHui Q...

A

KMWIB. 13 mwotoro. YHH. 7 miotoro B BepniHi BiabyBscs
nepennokas YKpPaiHCLKOT OOKYMeHTanbHoi
KOPOTKOMETPaXKHOi CTpiukn «HesgonanHi». [Mokas kapTuHu
BiQOyBCA Yy paMKax TryMmaHiTapHoro npoekty «Schana
Menschen fur Menschen», SAKWMA OMIKYETLCA [JOMNOMOIOH
LIMBINBbHUM YKpaTHLSM.

Moaito Bigeiganu noHag 600 ocib, cepen AKUX yKpaiHLI, K
TUMYacoBO MepedbyBaldTb Yy HiMeY4MHi Ta npencTaBHUKU
HiMeLlbKoro noniTukymy. 30Kpema, nokKas BiKpuB mep
paioHy HolkbonH MapTtiH XiHKenb, SKWA  3aKnuvKas
NOAUBUTUCE KAapTUHY Ta gony4aTtucs 4o JonoMoru YKpaiHi.

Crpiyka «HesgonaHHi» Hapogwunaca B YKpaiHi nig 4dac
BiHOBNeHHA YepHiriBcbkoi OpoBapHi «AB InBev Efes
YKkpaiHa». Y UeHTpi KapTUHU — OeMOHCTpalis CUnu Oyxy
3BUYalHUX YKpaiHUiB — CcniBpolITHUKIB YepHiriBCbKOl
OpoBapHi. HecKopeHiICTb, Xara 4o nepemoru i BigpoIKeHHS
yKpaiHcbKoro YepHiroBa i Hawoi YepHiriBcbkoi ©poBapHi
YepBOHOK CTPIYKOK MPOXoAATh Yepes Becb inbm.




MMYKOLAIV BREWERY: INFORMATION CAMPAIGN.
ABInBev / EFES

CASE STUDY OF A PRESS TOUR TO THE MYKOLAIV BREWERY

THE CONCEPT

Our brief:
To Implement a PR campaign to communicate the

iImportance of AB InBev Efes Ukraine's restoration
of the Mykolaiv brewery, the company's investment
INn the Ukrainian economy and its role in the
domestic brewing industry.
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Additional issues to be disclosed: Challenges facing the company

IN 2022-2023. Support for employees and the brand's humanitarian

T T |

INitiatives. The company's investment projects, restoration and .
relaunch of the company's breweries. The anniversary of the ,
Mykolaiv brewery and changes in the product range. Sustainable o T %}
development of the brewing business in Ukraine and 2 o 'ﬂ_‘ AL 1 B

environmental protection. L (L



Step-by-step implementation:

The result of the press tour to the restored brewery

e First comments (input into the information field) Publications in Publications in
on the restoration of the brewery; regional media: national media

e Blitz interview for Interfax Ukraine with further
distribution in the media;

e Press tour of the restored brewery;

e Placement of materials based on the results of
the press tour In central and regional media and
telegram channels;

Excursion for bloggers from the central area of
Mykolalv;

Information campaign on the radio;
Information campaign in telegram and media;
Digest of results for partners.

YHIAH

YHH

DokKycC

Ileno
KopecrnoHaeHT
Bropope

HoBMHW-N
HnkBecTu
HunkBectnn TI
[TPICTYMNMHOCTI HET
[1PICTYMHOCTI HET
Tr

3axig
+ Tenerpam

O512.com.ua
KopabenoB.iHpO
KopabenoB.iHpo TI
TenexkaHan MAPT
35 kaHan (Hic TB)

e Interactions - more than 2.5 million people

ABInBev/EFES e Number of publications in the media - 41

e Number of publications in Telegram and social
media - more than 50




ABInBev/ EFES

PRESS TOUR. CHERNIHIV BREWERY

Our main task was to create a high-quality PR campaign that would convey the key message to the audience - AB InBev Efes
Ukraine is systematically investing significant resources in the infrastructure and development of our country. The main
message of the campaign was commmunicated to the media through a press tour of the restored Chernihiv brewery.

The event was covered by 3 types of media:

Local media National media

It has a high level of trust

and huge coverage.

Its audience has grown
dramatically over the past

few years.

delo.
UA

Autunneus Chermme Kopeclm!-lnel-le

YAC YEPHITIBCbKUWHK

Radio stations

It Is characterised by a large
and high-quality coverage, as
well as cheaper contact with

the audience.

MAXIMUM \ ’

PALTIOD
HE3/TAMHUX R A D I O
NOSTALGIE



ABInBev/ EFES

3+ Media campaignh coverage

MJ1H

80+ Total number of publications

VY EIGCHES

30+ SMM posts 15 in the national
media
Publications Publications
21 in the media 4.0 in the media of

Chernihiv other cities

PRESS TOUR. CHERNIHIV BREWERY. RESULTS.

XYPHAJICTW
HA YEPHITIBCDbKI
BbPOBAPHI




ABInBev/ EFES

= POKYC

PidHMUA nepe3anycky:
YepHiriBcbka 6poBapHA
ABInBevEfes YkpaiHa
BiAYMHWA OBepi onA
XXYpHanicTis

Mupocnae lNypko |

YepHiriecbka 6poBapHa 3 NepLlIoro AHA

noBHOMacwWTabHoro eToprHeHHs BC PO

BMMYLLUEHO 3yNUHMNE BUPOBHUUTBO. Apyke

TCH

TCH HoeuHM / TCH.ua & o |

[s YepHiriscbka 6poBapHn y BepecHi BigceaTkyBana
nepuwy piYHKUK NicnA ceoro nepesanycky. Komnauin AB
InBev Efes Ykpaina sbeperna XuWTTA Ta 30poB'A
cniBpobiTHMKIB | B nunHi 2022 poKy yxBanuna pilueHHA
npo iHBecTUuil y BiAHOBNEHHA AOro po6oTH.

3a uei Yac NigNpYEMCTBO 3anpaloBano Ha NoBHY

NOTY#HICTL | 3a pik poboTu BUpobuno noHag 230 mnH
NIBNITPOBUX NNALLOK.

@ ¥HH | UNM | HoeuHM Ypainu | BidHa 3 pocieto | Bige... --ﬂ'

%) AB InBev Efes YkpaiHa sanpocuna xypHanictis go
YepHirieceroi 6poeapHi y nepwy piyHMLIO 3 nepesanycky
BHpoGHMLUTEA.

3 MOMEHTY nepesanycky NianNpMeEMCTBa Y BEPECHI MMHYB
Maie pik. 3a uel Jac BOHO 3anpaloBanc Ha NoBHY
MOTYHICTbI HMHI 3a pik poboTH Bupobnero noHag 1150
kln npogykTy (Wo gopieHoe expieanenTys 230 000 000
nnawok 0,5 n).

g - Fned

YepHiriecbka bpoBapHA —
npuknapg CTiukocTi
MicueBoro bisHecy B
ymoBax BiHu (Bineo)

.. Onexcangp 02.10.2022 ™m0 M 3 53¢

OpnHa 3 BIZWTIBOK HAWOro MicTa — sigomMme baraTtbom NUBo
«epHiriecbke». Moro 3HaloTs He NULLE MICLEBI, BOHO
BiAOME No BCiM YKpaiHi Ta HaBiTh cepe 3aKoOpPOOHHMX
nouiHosyeadie. BapaTb Moro y 6posapHi B YepHirosi. Ha
NiANPUEMCTEI, L0 TPMBaNMK Yac 3anuanocs oaHKUM i3
Kno4oBux BizHecis y perioHi. YTiMm, BiliHa BHecna B Moro

poboTY 3Ha4YHI KOPEKTHUBM.

CHERNIHIV BREWERY. RESULTS
MATERIALS IN CENTRAL AND LOCAL MEDIA

Chen!l:i

YAC YEPHITIECBKMW

v

MonoeHa / HoBWHM

T
g

BIBHEC BIMHA 3ABOL4 ANKOronbk nNWBO

BIHOB/EHHS

Ha uepHiriBcbKin 6poeapHi AB
InBev Efes YkpaiHa goknanu
HEWMOBIPHUX 3yCU/b 3
BiZJHOBJIEHHSA MOLUKOAXKEHOro
BMpPOOHULTBA

Ch:t Ha 6poBapHi AB InBev Efes Ykpa...

{ @B 24 KEIHEIJ.'!. | II':|II.JEHI.-IIIHI ‘.Hfll(pa'l'HH v

AK npauoe YepHiriscbka
bpoBapHsa «AB InBev Efes
YkpaiHa» 4yepe3s pik nicnd
nepesanycky

YepHiriscbka bpoeapHsa, fka nicns
24 notoro 2022 poky BUMYLUEHO
3yNUHWNA BUPOBHWUTBO, Y BEPECHI
CBATKYBana nepLuy piYyHWLIIO CBOro
nepesanycky.

3a ueur Yac NignpUEMCTBO
3anpauoBano Ha NOBHY MNOTYXXHICTb
| 32 pik poboTti Bupobuno noHan 1
150 k'n npoaykTy, TO6TO

OPIEHTOBHO NN[LWOK
no 0.5 n. Jueunt -
e 597 52 @1z @
© 509K 1



NFORMATION CAMPAIGN. THE CASE OF THE 50TH
ABInBev/ EFES e ATy G e T e

ANNIVERSARY OF MYKOLAIV BREWERY. RESULTS.

Media campaign
coverage

Total number of
publications

SMM posts

Publications
on the websites of
VWL CIENY

Materials
in the national
media

MUKONAIBCbKA
BEPOBAPHSA CBATKYE
50-PIYY4

Publications
in the media of
other cities

The result of the press tour to the
restored brewery

o Excursion for bloggers from
Mykolaiv city centre
e« An information campaign on the
radio: Radio Roks, XiT ®M, Paaio
BanpakTap
e NanpaKecT ANa NnapTHepiB
e« An information campaign in
Telegram and the media:
HOBUMHM-N
HnkBecTun
[MTPICTYMNMHOCTI HET
O512.com.ua
KopabenoB.iHPO
HoBMHUM MumkonaiBa TI
YHIAH
YHH
KopecrnoHOeHT
DokKycC
Perepichka NEWS
YKpanHa Cenyac




EFES

= POKYC ua Q

MwukKonaiBcbka 6poBapHA
cBATKYye 50-piyyAa Ta
NPOOOBXXYE IHBECTYBATU B
PO3BUTOK €EKOHOMIKW PEriOHY

Mupocnae Nypko
3 2307 | & MopenutbCH

Bci Tpu niHii BupobrHuuTea AB InBev Efes Ha
MuKONaIBLMHI 3HOBY NPaLUIOOTb 3aBAAKU
IHBECTULLIAM Ta KNONITAMBIX nNpaLi
KonekTuey 6poBapHi.

RESULT. PUBLICATIONS IN NATIONAL MEDIA

B wrnTua FO992 L RLp I
29 WOBTHA 2023 12129

MukonaiBCcbkKa b6poBapHs CBATKYE
50-piyysa Ta NPOAOBXYE
IHBECTYBaTU B PO3BUTOK
eKOHOMIKU perioHy

QO TOIAJIEPEH

P9 . HoBMHM

MukonaiBcbKa OpoBapHs
cBATKyE 50-pivug Ta
NPOAOBXKYE IHBECTYBATU B
PO3BUTOK EKOHOMIKU PEerioHy

Astop * The Page MNpomo

Liboro »oeTHA Mukonaieceka BpoeapHa AB InBev

Efes YkpaiHa CBATKYE CBil BENMKMIA N'ATAECATUDI-

= Vi PBK-YKPAIHA A

MukonaiBcbka 6poBapHs CBATKYE
50-pivyysa Ta NPOAOBXYE
IHBECTYBaTU B PO3BUTOK
€KOHOMIKMU perionHy

CEPEQA 25 XKOBTHA 2023 0915 npec-penis

Liboro xoeTHA Mukonaiecbka bpoeapHsa AB
InBev Efes YkpaiHa CBATKYE CBIW BENUKUW
n'aToecaTupivHMiA oBinen. MNobynoeaHe 3a
YecbkKWM NPOEKTOM, 3 1973 poky ue
NiANPUEMCTBO, WO KONUCb Ha3uBanocs
«AHTap», 3bepirae opuriHanbHi TpaguLil




EE RESULT. MATERIALS IN LOCAL AND NATIONAL

MEDIA, AS WELL AS ON TV CHANNELS

HHKBE(TH — e i@ ‘L—p] Q (@ KOPAEEHOB.HHQ’D i MUKONAIBCbKA BEPOBAPHS g AoGporo Bevopa, MW 3 Miukonacs
CBATKYE 50-PI44Y4 TA
NPOOOBXXYE IHBECTYBATU B
PO3BUTOK EKOHOMIKHW
PEFIOHY

15:00, Byepa

# nasHan / ExoHoMIKa

EKOHOMIKA CYCMINLCTBO TEMA OHA

Mukonaiscbka bpoBapHsa
CBATKYE 50-pivyusa Ta
NnpoaoOB)XXYE iIHBECTyBaTH B
PO3BUTOK €EKOHOMIKMH
perioHy

[Mne3ason y KopabenbHomy panoHi B xoBTHI 2023
POKY Bif3Ha4ae cBiv Benukui osinen. POTO

B o 20 xoBTHS 2023

HukonaeBckasi NMBOBapHS
oTMevaet 50-netue u
NnpoAoOnKaeT UHBECTUPOBATb B
pa3BuTHe IKOHOMMUKM PermoHa

MukonaiecbKa 6poeapHsa cBATKye S0-pivysa Ta
NPOAOBYE iHBECTYBaTU B PO3BUTOK EKOHOMIKH
perioHy

12:32, 25 woeTHA, 2023 0 O Pexnama

Liboro »oeTHA Mukonaieceka 6posapHa AB InBev Efes Ykpaina
CBATKYE CBIA BENUKUKW N'ATASCATUPRIYHKMK oBINel. MNobyaoraHe

BIOHOBNEHHSA
MUKOMAIBCLHOI BPOBAPHI

- -

3a YeCbKWM NpoeKToM, 3 1973 poKy Ue NiANPUEMCTEO, WO

Yutat yKpaHCBKOH ‘
KONWUCb Hasueanoca «AHTap», 3bepirae opuriHanbHi Tpaguuil
Creorogsl Mueonaliaceka GposapHs
CHATKYE CROC EI:I--|'_‘|i'-|'-I'|1I!

NMUBOBAPIHHA, NEPETBOPIOKYM BOAY, CONOMA, XMinb Ta ApiXAXI Y

B okTabpe Hukonaesckasi nuBoBapHa AB
InBev Efes YkpawHa npasgHyer cBoM
OONbLWOA  NATUAECATUNETHUN  HOOUNEN.
[TocTpOEHHOE NO YelICKOMY MPOeKTy, C
1973 ropa 9aT0 npegnpuATUe, Koraa-to
HasbiBaBlleeca  «HHTapb», COXpaHAeT
OpUrMHanbHble TpaguuUu nNUBOBAPEHUS,
npespatlas BoAy, CONoA, XMefb U APOXKHU
B CaMble W3BECTHble YKpauHCcKue b6peHpbl
nuBa. VIMEHHO B 4YeCTb MNpexHero
Ha3BaHMA  HUKONaeBCKOM  MUBOBAPHU
Ha3BaHO MNUBO «HHTapb» — CaMbli

HanBiAoOMILWI yKpaiHcbKi 6peHan nuea. CaMe Ha YecTb
KONWLWHLOI Ha3Bu MukonaiBcbKol BpoBapHi HasBaHe NUBo
Llen marepuan Takox OOCTYNHUI POCINCBLKOI Lie ocofinranid fedn He nsie one
AB InBev Eles Yupaima, ane 1 aciel
MukonaswpHa, 3 1973 posy ue
MAMPAEMCTED, WO KONWCh
Haaueanocs «Hutaps, sbepirae
A RN B HI |':,'Ii_l.|,'_LII_:iI I|'.-1I:'il'_l'i_||\_'l|:IIIIII'|-|I
nopIi NepeTEoRDOYH BOOY, CONOMO, XMk
& AP Y HanBinosbwl
YEPSIHChEE DOeHaW Mees,

«AHTap» — HanBigoMiwMA B YKpaiHi MUKOoNaiBCeKWUiA 6peHp NuBea,

AKWHA CNYLIHO BB@XXAETLCA CNPaBXHbOIO MICLIEBOIO fIereHfoto. ©25Xoe 2023 ™0 N

Ha 6poeapHi npaytoroTe 206 cneuianicTie, AKi gobpe 3HaKTL |
nobNATL CBOK CNpasy, 8 TOMY He 3anuLiunu pigHe
NIANPUEMCTBO Y CKPYTHI Yacu. Ape TiNIbKK MIB POKY MUHYNO 3
MOMEHTY, konu Mukonaiecbka 6poBapHa BifHOBWUNA nNpouec

BUPOBHULTEA NiCNA BUMYLLEHOro npocToo 3 24 notoro 2022

MGGl <d Binnpasutn W TeiTHYTM

POKY.

CAME HD YECT b KOAMWMBOL Ha38K
Mukonascexol GpoEapHl Ha3aaHe
E HOBMH M Q, MARD &« JHTARD, B8 CIVILIMO
BEdEOETHECR CNp3a XK HEDHS

# Ivivvgorode.ua M T T OO KK

W i, e
: S
! i1 ‘?E;w :

3 Mukonaieceka BpoBapHa r&‘ \
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VARUS ANALYSIS AND LAUNCH OF ADVERTISING CAMPAIGNS

7

We worked on:

1. Campaign planning: Defining goals, choosing platforms

Work performed: (Google Ads, Facebook, Instagram) and setting a budget.

- Analytics 2. Ads creation: Developing attractive adverts, from copywriting

- Development of a digital to visual assets.

strategy 3. Targeting and segmentation: Using data to target specific

- Launch of advertising demographics and interests.

campaigns 4. Monitoring and optimisation: Analysing performance indicators

and making adjustments to improve results.

5. Reporting: Providing reports on campaign performance and
recommendations for improvements.



nfs

\’ARUS LAUNCH OF ADVERTISING IN TELEGRAM

7

Advertising on Telegram can effectively reach audiences with a high
level of engagement, especially in popular markets.

That's why we used the following approaches:

1. Sponsored posts: Placing advertising content in Telegram channels
or groups in the form of text, Images or multimedia.

2. Campaign management: Strategically planning the timing,
content, and targeting of ads to maximise reach. It is important to

track performance indicators such as engagement rate, clicks and
conversions.




MLT@ChnO‘OgiGS AN INFORMATIONAL PR CAMPAIGN.

POWERPROTECT CYBER RECOVERY

Our main goal was to introduce the Ukrainian market to a unique solution in the field of cybersecurity,
data protection and recovery - PowerProtect Cyber Recovery from Dell Technologies.
We achieved this goal through 2 main steps:

e Create awareness of the product or service among the target audience; |
e Attracting a new audience and building a lead generation advertising campéigln;

THE GOAL WAS ACHIEVED THROUGH SPECIALISED INTERNET RESOURCES AND SOCIAL
NETWORKS OF THE BANKING, FINANCIAL, GOVERNMENT AND IT SECTORS

"banker . M'lHCp'lH .i}% ’TCUQ




D&AL Technologies

AN INFORMATIONAL PR CAMPAIGN.

POWERPROTECT CYBER RECOVERY. RESULTS.

THANKS TO THE RIGHT PR STRATEGY, WE HAVE INCREASED AWARENESS OF THE PRODUCT BOTH
QUALITATIVELY AND QUANTITATIVELY BY PUBLISHING MATERIAL ON THE CHANNELS WHERE OUR TARGET
AUDIENCE IS MOST CONCENTRATED (REACH OF +200K).
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3axucT AaHuX — OfiHe i3 HAMBaXJIUBILLMX NpaBu 6e3nexku
y MepeXi. 36epertu penyTaLito 3aMOBHUKaM fornomarae
komMnanis Dell Technologies — daxiBLi nponoHyOTb
YHiKanbHi pilueHHs ans BigHoBneHHA aaHux Cyber
Recovery Ta aHanituky CyberSense, Lo gonomMoxe
NpeBeHTUBHO 60poTUCA 3 KibepaTakaMu.

AKi )X 3arpo3u CToATb Nnepep NpUBaTHUM i fepXXaBHUM
cekTopoM? Ha 11 3anuTaHb npo Kibepbesneky Bianosis
Opi [loHueHKo, Territory Account Executive komnawii Dell
Technologies.

#npomo
t.me/nvua_official/49690

NV

NEW VOICE

NEPEONTIATUTH

Q A

MAPTHEPCbKWIA NPOEKT

12 KapTOK

«HauoOl1b11a 3arpo3a — IHcauaepu».
IIlo Tpeb6a 3HATH PO KiGepOe3neKy

Ta 3axueT gaaux Bijg Dell

24 TpaBHA, 17:16  &"5260

3axUCT JaHUX — OJHE 13 HAaWBaKJIUBIIIAX

npaBuJI Oe3MeKH B Mepexil.

KiGep3/10BMUCHHUKY IIOCTIHO
BZIOCKOHAJIIOIOTh MeTOAu KibepTak, abu
BUKPACTH UM 3HUILUTH JaHl, OTPUMATH

I‘pOI_I_'[i UMY IIaHTAXYBAaTH Bac.

N Tech fd QA Q& =
KibepaTaku TpuBatoTb, ane 6isHec

Mae BUCTOATU. AK 3aXUCTUTU AaHi
Bif, XakepiB

17.04.2023, 16:02

f | 1397

v [

Ik 6i3Hecam 3axUCTUTK CBOI AiaHi Bif
3n0BMUCHUKIB? Po36upaemo y
napTHepcbKomy martepiani 3 Dell

Y 2022 poui KifibKiCTb 3apeecTpoBaHuX atak y
KibeprnpocTopi 3pocna Mamxe BTPUYi, MAETbCA Y 3BITI
Hepxcnelss’asky. YKpaiHCbKi KOMNaHii NOCTiMHO
3HaxoAATbCA NiJ 3arpo30k0 3/1aMy Ta BUTOKY faHUX.

Banker.UA
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| W poSuTe?
ER LA 1A Ml CRUROM L
;:':y KigepBesneka v $iHAHCOBOMY CEKTODI: AK BIAHOBWUTH AaHi,

KOUK HAABHKIA 33XMCT He cnpauboaye. PilwedHa sig Deall
Technologies

CAYTI KTERTAM, MARMA KT EiCThH

Ta b Ao 1 AT,
nF -:-ﬁ-.=-'r'| FAKITR fAHI ENiIFHTIR!

DA COLAORMAR Bionoc  ue 1ok,

< C) LIGA.net &
28 6ep. - @

Y1 3MOXKe Ballla opraHi3aLliga BNneBHeHo BIAHOBMUTUCSH, AKLLO
3/T0BMUCHUK MPOHUKHE Yepes nepumetp IT-3axucTy,
3awmndpye abo 3HULWLNTDL Bally iHpopMalLLito?

foBopwumMo 3i crneujanictom Dell Technologies npo
BaXX/INBICTb 36epiraHHs, KOMikoBaHHS Ta BiAHOBNEHHS
KPUTUYHO BaXX/TMBUX OaHUX Bawloro bisHecy y
napTHepPCcbKoMy nNpoekTi 3 komnaHiet Dell Technologies.

tech.liga.net
KibepaTtaku TpuBaloTb, ane 6isHec Mae
BUCTOATU. K 3aXMCTUTU OaHi Big Xake...

JoknagHiwe

Eb NMopobaeTbes

Q KomMeHTyBaTH p‘[) Mowwnputu

@ Sergii Krasylnikov i we 1,3 Tuc.




YKPAIHA

To increase the knowledge of Ukraine 24
channel by building up its quality coverage
as part of an integrated communication
campaign, through

e Attracting the regular readership of
segodnya.ua as the largest information
resource

e Attracting additional young audience
Attracting targeted traffic from the

Internet to the article (as an additional
promotion)

e Gathering a loyal audience base for
further brand communication.

COMMUNICATION SUPPORT (PR)
OF THE NEW NEWS CHANNEL

Realization

Placement of a long-read about the channel and
its hosts on segodnya.ua (we use the long-read

as a landing page)
Support of the publication with promotional
elements on segodnya.ua

Promotion of the article through Google Display

Network (GDN) to the interested audience
(landing on the longread)

The depth of the article

Viewing of the channel's live stream integrated

Into the article
Engaging the target audience with the

channel's content through Ukraine 24 hosts' YT

channels

Organic traffic totalled 4,500 views
Promotion of the publication on
segodnya.ua provided 1,455 clicks to the
article

Promotion of the publication in GDN
resulted in 2016 clicks to the article
Users aged 35-44 and 55-64 visited the
publication's page more often than
others, while the young audience - 18-24% -
stayed on the page 3 times longer on
average

A loyal audience base was collected for
further communication




INSTANT NOODLES ROKI

DEVELOPMENT OF A CONCEPT FOR THE LAUNCH
OF A KOREAN BRAND

WORK DONE:

e Brand strategy development
e Communication strategy

e Developmentof a main character for communication.
e Naming

e Development of packaging design and materials
e Preparation of an advertising campaign

e Production of advertising creatives

e Creative copywriting




Bl UX UA DEVELOPMENT OF A STRATEGY AND A COMMERCIAL

e Development of an advertising concept.
e Creation of a series of humorous videos with a focus

on the problems of alternative heating devices for

== PreRoll Ads - It will be Bilux - Manufacture

targeted targeting.
e Video production.
‘ g e Launch and management of the YouTube PreRoll
, advertising campaign
e As a result of the work, the ads yielded very good
' | results, achieved a viral effect, and also got good
h Y | conversion and engagement rates.

(PreRoll https://vimeo.com/436106004)
for a brand of ceiling heaters


https://vimeo.com/436106004
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abinbevefesukraine
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| ABInBev / EFES |
AB InBev Efes Ukraine

OdiujiiHa cTopivka AB InBev Efes Ukraine. MNMpaewna cTOpiHKM: Tinkky 18+. He ginvca
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VIDEOPRODUCTION
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https://youtu.be/8hskjdtCR1w
https://youtu.be/8hskjdtCR1w
https://youtu.be/8hskjdtCR1w
https://youtu.be/8hskjdtCR1w
https://youtu.be/nuVpAGgOeU0
https://vimeo.com/436109327

VIDEOPRODUCTION

Commercial 2020
https://Vimeo.com/436109327

Commercial 2019

Ukrtelecom https://Vimeo.com/436103296

@lsbery  ABinBev EFES

Ukraine

Ca rlsberg& EEEE//%S\?VSV youtube.com/ Toyota Toyota Canada | Product Video (2019)
ABINnBeVvEFES Watch?2v=Ifa7moitSSK&t=Ts https://vimeo.com/335911575 27


https://vimeo.com/436103296
https://vimeo.com/436109327
https://www.youtube.com/watch?v=JfaJm9itSSk&t=1s
https://www.youtube.com/watch?v=JfaJm9itSSk&t=1s
https://vimeo.com/335911575

VIDEOPRODUCTION

1| K *,F'

[ le

|

Postproduction and FX 2019 Corporate film
Showreel_2019 https://Vimeo.com/341379692 Home DePOt https://vVimeo.com/358714357

property Vista Product Video Ad Discount “Park” Commercial

https:;//vimeo.com/335916300 https://vimeo.com/356978230

PAS


https://vimeo.com/341379692
https://vimeo.com/358714357
https://vimeo.com/335916300
https://vimeo.com/356978230

VIDEOPRODUCTION (CANADIAN MARKET )

FINANCIAL TECHNOLOGY COMPANY 2022 PROMO FOR STOCKPICK 2022
MELG https://iava.productions/mako STOCKPICK https://iava.productions/STOCKPICK
OLYMPUS OLYMPUS 2021 RENORUN RENORUN (2019)

https://iava.productions/olympus https://iava.productions/renorun

29
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AQODPT BABAPH HA ICTOPHUYHIF BYAHII KHEBA PEAYTHA 20

KHAHAM-KABOMAHAM
[IPHCBAYYETLCH ,

KEY VISUAL

DEVELOPMENT OF BASIC VISUALS
FOR AN ADVERTISING CAMPAIGN
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DRED DOG TRAINING SCHOOL CIRBIT LET'S PELLET

experts from Denmark in the field of A biofuel production company

e Development of a brand strategy Abple sales and service | ‘ .
e SMM strategy development PP : [I)Oegs opment of naming

* Service strategy development e Brand strategy development * packaging design
e Design of advertising materials e Naming

e Communication strategy e Brand book design

e Media company e Communication strategy

e Media company
e Development of advertising
creatives

= | .. EXPONIC PEOPLEIN
| Exhibition marketing agency

' bli litical publicati
https://exponic.ru/ public political publication

e Rebranding the magazine's
identity,

e development of new
communication

e Redesign of the company's
identity after rebranding

e Development of new
communication and
corporate style



https://exponic.ru/

UKPTENEeKOM

As part of our work with the client, we have
done the following
e Design development of more than 10
anding pages and annual updates
e Implementation of a digital strategy Ad
Danners In various formats Video
oroduction
e Development of a communication
strategy for brand promotion on the
TikTok social network (under
Implementation)
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IHTepakTusHe TV

CyuacHe Tene6a4eHHs MNocnilwaemo NigKIo4nTy
i 3 : B Ti \

. IHTEepHeT

UKPTENEeKOM

[Nepexoab HO

> The goal of the promotion: to promote the brand on
the TikTok social network; attract the audience to a £
Nnew account, and increase brand awareness. N\ a0 @
Creating an account from scratch and engaging the |
audience

MinAemo migb Ha HagiiHY OnTMRY

3a1rpH

po 200 Mbit/cek

o As part of the cooperation, the following was done:
Development of a strategy for promotion and entry
INto a new platform Analysis of competitors Creation

of a rubric, content plan Creation of a rubric, content e T
plan

IHTepakTmBHe TV _ ‘ B y - IHTepakTneHe TV

Cy4acHe Teneba4veHHsi X \ ey g CyyacHe TenebadeHHs

Cnpobyi go 2 rpH. B geHb

¥ . 100 M6it/cex



TALLY WEIJL

The goal of the promotion is to develop the
brand on TikTok and increase traffic to offline
outlets.

E =

- "-EBMéHC’M SR uveo
Before we started working with them, the brand P ST
. MWK B KOMEeHTapsax AKi T... Ak Tobi HawW cUHIN/BNakuT... #TallyWeijl #oaarykpaiHac
had only 77 subscribers. g VWeijl #oparyxp

What we did: over a year and 1 month, we
conducted 26 shootings; tested various

hypotheses and found a successful . - Rl . W
combination of formats that give us great Lol B | 2 b vesvaooy

coverage and the opportunity to showcase the > 13.4K
p rOd U Ct’ \Ne ed |t a n d p U bl |S h CO nte nt d a | |y #TallyWeijl #opsarykpaiHac Haragyemo, Lo 3HUXKa 3... A BY nNpasunbHO BUMOBSA...  Halli KOHCynbTaHTK Aono...

What we got: + 251.8K subscribers in TiIkTok;
Achieved an increase In visitors at offline

locations by tracking them with a promo code.

Hy sik Bam nyk? & #tallyweij #oparykpaiHaor  #tallyweij #oparykpaiHaogz  #tallyweij #oparykpaiHaog


https://www.tiktok.com/@tallyweijlukraina

MIO.SUSHI

The goal of the promotion is to develop the
brand on TikTok and increase profits.

BEFORE our work: 1100 subscribers and 3
OrderS WO rth UAH 3000. A sk B1 bauuTe cywi? [loc... . ApYrun eKcnepumMeH... Tpoxu rymopy y Bally cTpi...

What we did:
e 6 shootings for TikTok In 3 months
e developed a content strateqgy, decided
on formats, and developed a brand style;
e created and published content on a daily
basis.

3irpanu 6 B Taky rpy? &y YXxe Bce Buraganm 3a Teb...

What we got:
15,000 subscribers on TikTok;
Monthly reach of about 2.5 million

I3 3emni Wwe He 3inLoB no... BAIATO HauuHKK - Le Ha... Ponu ue 3aBxau cMa4yHo, ...  #HcyuwiyKpaiHa #cyLwikuiB #


https://www.tiktok.com/@miosushikyiv

LANOVALE

Purpose of promotion: to promote the brand
on TikTok and Increase the page's reach

BEFORE we started working with them: the , \
account was well developed, but not managed > 2759 7503 >sees e

Consistently’ and there:ore received much |O\Ner You can order any dresse...  #shifondress #lanovalepel #kidsdresses #lanovale #reddresses #lanovale
reach than it could have.

What we did:
e Analysed the account and compiled a list
of the most successful formats;
e Wrote scripts for 30 videos and shot
them:;
e edited and posted one video dally

#weddingtiktok #wedding #weddingtok #weddingtiktok

What we got:
- Increased monthly views by 5 million;

> 718.1K

- Brought 21k new subscribers to the

#promdress #weddingtiktok #lanovale

a CCO u n t. #wedding #Becinnsa #wed


https://www.tiktok.com/@lanovale

BASA SCHOOL

The goal of the promotion is to develop the
school on TikTok and increase sales of classes.
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Before we started, they didn't have a TikTok . oK o > 1M 37,

#basaschool #wkonaanrni  AKLWO 3HA€ELL HA3BY NICHI, ... Ay Bac Bunwno? #basasch A ckinbku 3HaB TA? [Muwn ...

account.

What we did:
e Wwrote 15 scripts aimed at engaging the
audience in learning a foreign language; ; N €75 B \
e filmed on the phone: ' ' A cnlaAuTA

SEPEKJIALELL TEX YYB BLIH ENGLISHS

e edited and published content on a daily /TN 55236 5 108K,

ba S | S AHrninceka no nicmxl@l #b.  TligBMLLYIA CBIN piBEHb aHr... Inst:basa.school #basascht  Cniean Ta BuM aHrninceky #|

- =
cui?nmr:l : u_mlgnrm

What we got: We gained 5487 new
subscribers and achieved good results

IN the sections ‘polls’, ‘translation’, and
‘things around you in English’.

3aBaHTaxu1
IOueucs i 3anam’atoyn #ba  lMo3Hay Ty camy nogpyry) #|  AHninceka ue nerko! #basa:  Inst:basa.school #pasascni


https://www.tiktok.com/@basaschool?_t=8bqdSdS6CF3&_r=1

DR. NADIA DENISENKO
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The goal of the promotion is to develop a y
personal brand in TikTok and lead generation. s
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Before we started, they didn't have a TikTok 4
account. >17.9K > 3682

“ - .'—- 2

He 3abyBainTe npo AKiCHMW... 3rogHi? #drnadiadenisenkc A Bu 3Hanu? #drnadiadenis  3iaHaBanTecb, KOpUcTyBa...

What they did:

e \We wrote 30 scripts and agreed to double the
amount of work at the first shoot to ensure
faster growth;

e fllmed on the phone;

e edited and published content on a daily basis;

e Generated headings for coverage and expert
formats (with the work on clients' pain).

What we got:

We got 15.7k new subscribers on TikTok. We
achleved good results with outreach videos and
expert conversational videos.

Ay Bac € Takuu ctpax? #dr A BW NnoMmivanu AK y Aeskn...  YBaXHO nepesipanTe Wo ... Hikonu Tak He pobiTb! #drn:


https://www.tiktok.com/@dr_nadiadenisenko?_t=8cYgy2fjnYU&_r=1
https://www.tiktok.com/@basaschool?_t=8bqdSdS6CF3&_r=1

_ p LU S MARKETING
B9 KARMA  ACENCY

Contact Us

WWW.p-Karma.com
plustokarma@gmail.com



